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EDWARD 3 


PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by Edward J. Toplitt 


TOPLITT 


_.. this one in 1947 


of Beverly Hills, California 


_,. this one in 1952 


and both were delivered in Gross Mounts 


Writes Edward Toplitt: 


‘‘We have delivered all our photo- 
graphs in Gross mounts since the 
inception of our business twelve 
years ago. We have always been 
extremely happy with the type of 
mounts you have made for us. 
“In addition, I'd like to say your 


If you are not on our service has been most satisfactory 
calling list, write us for 


iatmation. in -detall and your prices reasonable. All 


in all, it's a pleasure to do busi- 


ness with Gross.”’ 
EDWARD J. TOPLITT, A.R.P.S. 
Beverly Hills, California 


Editor's Note: Mr. Toplitt 1s a member 
of the National California and South 
ern California associations and 

Associate of the Rovyal Photograt ni 
Society. He was the first 
the California Association and has bee 


chairman of the 


treasurer 
program committee 
Southern California Association for the 
past two years He wa 

featured speakers at the firs 


vention, held in San Francis 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


\f 


TOLEDO OHIO 


/ 


12, 






































For finer, 





more personalized portraits 


KNOW YOUR 
ANSCO 
INDIATONE! 


No other enlarging paper 
you have ever used can ote 
Indiatone’s unlimited oppor- 
tunities for personalizing each 
portrait order you print. 


Lhe improved Indiatone 
emulsion has long been famous 
for its rich gradation, and for 
its extreme exposure-develop 
ment latitude. But equally im 
portant is Indiatone’s gratity- 
Ing. response to developing 
manipulation, and to a whole 
range of toning treatments 
including easily used \nsco 
Liquid Klemish Loner. 


You'll find it good business 
to familiarize yourself with 
the rich and varied effects you 





can obtain with Indiatone 
These effects can give yout 
portraits a lovelier, more per- 
sonalized quality that can 
mean more and more prohtable 
orders! 


\nsco, Binghamton, N.Y 
\ Division of General Aniline 
& Film Corporation. “Fron 


ke searcn t Real t 


Ask for ANSCO INDIATONE PAPER 


+ 1% 
Tape 


lashed by Walter Chandoha, Huntington Station, N. 


EXPRESSION ADDS SALES APPEAL 


. » « G-E Photoflash helps you catch it ‘‘at the peak’ 


When creating a better, more saleable picture involves 
“stopping” an expression, or action—use dependable 
G-E Photoflash. 


Results are assured with fewer ‘takes’, because G-E 
Photoflash packs a positive punch of light. . . that helps 
you freeze motion, get full detail. 

So try using G-E Photoflash creatively ... in place of 


your regular studio lighting ... next time “active” 
subjects are a problem! 


Remember, there's a G-E lamp for every photographic purpose 4g 
No. 6 
GENERAL Yk ELECTRIC Focal-plone 
fy 
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Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 





BR ANNUAL PHOTOGRAPHIC MARKETPLACE 1953. 5%¥%ex7 
48 pages, not illustrated. Paper, $1.00, postpaid. Publisher 
R. Maschke Publishing Co 

This book first appeared several years ago and this is the 
first new edition we have seen though it may have been com 
ing out annually. If lists more than 300 national publications 
which are constantly in the market for photographs, with 
detailed information concerning the needs of each, prices paid 
etc. Of exceptional help is an index of picture subjects so that 
if, for example, you have what you think is a saleable photo 
graph of live stock you need not go through the whole book 
to find those publications which might be interested 


i | THIS IS PHOTOGRAPHY, by T. H. Miller and Wyatt Brum 
mitt, 6'/sx8%, 260 pages, profusely illustrated. Cloth, $2.75, 
postpaid. Published: Garden City Books 

No new book this, but a second and revised edition of one 
which first appeared in 1945 and which has since become 
more or less a standard reference work for the amateur who 
is already a step beyond the shoot-a-roll-and-leave-it-at-the 
druggist stage. It tells the camera owner who would like to 
enjoy his hobby a bit more just what to do and how to do it, 
with considerable basic photographic education included in 
easy-to-assimilate form Chapters on color photography have 
been brought completely up-to-date which is of course also 
true where other photographic equipment and processes are 


mentioned or discussed 


i | THE YEAR‘’S PHOTOGRAPHY, 1952.53. 7'/ax9%s, 120 
approx., more than 100 illustrations, two in full color. Paper 
$1.50, Boards, $2.50 postpaid. Publisher: Royal Photographic 
Society 


pages 


This book, published annually since 1922, is the yearly review 
of the internationally famed Annual Exhibition of the Royal 
in this case its 97th show. The illustrations, its chief feature 
cover all aspects of photography and are accompanied with 
a general review by Percy W. Harris 


MB KODAK INDUSTRIAL HANDBOOK. 7':*9, 272 pages approx 
profusely illustrated In loose-leaf binder, $4.00, postpaid 
Publisher. Kodak 

A month or two ago we waxed enthusiastic over a new Kodak 
handbook for professionals, and now we feel the same way 
about this one which will be equally valuable to the indus 
trial or ‘“‘in plant’’ photographer In an attractive, durable 
multi-ring binder, here we have four Kodak Data Books, three 
of them brand-new: Microfilming with Kodagraph Micro-File 
Equipment and Materials, Photography Through the Microscope 
Making Service Pictures of Industry, and the latest edition of 
How to Use Kodagraph Reproduction Materials. The titles are 
self-explanatory and, incidentally, each of these Data Book 
may be bought separately at 50c each, though we consider 
the complete set in the binder a much better buy The com 
mercial photographer who is looking for new fields will find 
many suggestions here with respect to business opportunitie 
he may have been overlooking. A must for any industrial 
photographic department library and practically all of the 


larger commercial studios 


BB OHYPERCLOSE UP PHOTOGRAPHY WITH THE EXAKTA, by 
George Berkowitz. 5'/sx10'2, 16 page 18 illustration Paper 
25c, postpaid. Publisher Exakta Camera Co 

This is a monograph on a type of photography which involve 


picturing objects as they might appear when en through oa 
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the ECONOMY line 


of photo envelope 
specialties 


ADD 
ELEGANCE TO YO 
UR 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 
*& GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 
- +. @ny quantity .. . speedy service . ° 
the best pions Write for price list ond 
jena: TODA 


AMERICAN PRINTING 
& ENVELOPE COMPANY 


St., New York 11 
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magnifying glass it does not include the high degree of 
magnification resulting from the use of a microsco a n 
photomicrography, nor is it what photographer ommonly think 
of as close-ups. It does necessitate the use of a special tech 
nique, and the resulting pictures have a wide range of oa 
cations. While many types of cameras may be used 

tubes to increase the distance between lens and film and 
often bellows extensions as we'l, are required. For more info 
mation on this interesting subject we refer the reader to Mr 
Berkowitz, who has done an excellent job with what 


be a very technical and difficult-to-understand toy 


| Slides. 5°4x8'/2, 48 pages, 18 text 

from any Kodak dealer. Publisher: Kodak 

A fourth and completely revised edition of this popular 

val which comprehensively details all necessary materia 
equipment needed for the production of lide whether 

or 3%4x4, explains the necessary techniques ncludes exposure 
and processing data and closes with all needed formula A 
complete reference work desp'te its small ze. Punched to 
fit the Kodak Manual as this is one of the Kodozk Data Book 


‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











B William Balch, general sales manager of Ansco, 
Binghamton, N. Y., announces that George F. Klimt, 
present Ansco Chicago district manager, has been 
appointed sales manager of their Mid-West Region. He 
will have direct supervision of the Chicago district and 
the newly established Detroit district which between 
them will cover the following states: Colorado, Illinois, 
Indiana, lowa, Kansas, most of Kentucky, Michigan, 
Minnesota, Missouri, Nebraska, North Dakota, Ohio 
South Dakota and Wisconsin. 


@ Elbert Hester, for 54 years a photographer in Okla 
homa, most of that time in Milburn, died there on 
October 14 at the age of 86 


@ Harvey South, oldest member of the photographic 
staff of the Richmond Newspapers, Richmond, Va., 
retired in October after 52 years behind the camera 


* Ralph H. Woltz, founder of the Wo'tz Studio, Des 
Moines, lowa, (now conducted by his sons Donald and 
Eldon) died of a heart attack on October 14 at his 
summer home in West Okoboji, Calif. He retired from 
active operation of his studio, which he started in 
1926, back in 1945 when he was only 52 


@ 5. G. Dombroff, president of Willoughby’s in New 
York City, the world’s largest camera store, enlivens the 
institution’s frequent advertisements in New York news 
papers with a personal column of his own which he 
calls “Looking Backward’ and which, because of its 
frequently nostalgic touch, has many followers. Recently 





pt ye esa jight nto ——— 


Saye W. C. McKERN, DIRECTOR 


Milwaukee Public Museum 


HERE'S nothing like the Stereo-REALIST Cam 
era for perfect realism and tull, natural color 
Artists and modelers for the Milwaukee Public 
Museum are noted for the authenticity of their dis 
plays. They've found that REALIST slides are ideal 
as a reference because REALIST pictures exactly du 
plicate the ortginal scene as seen by the human eye. 
Applications of the REALIST are virtually unlim- 
ited. Salesmen have proved it to be “the world’s 
finest visual selling tool.” Not only does it dra $159 00 (Tax inc.) 
matically portray products and services as they real 
ly are, but also commands attention. REALIST sales 
kits are light and easy to handle, too 
The REALIST 1s also a vital tool in engineering 
and research, as a visible, permanent record of con bd 
crete fact. It’s the ideal personal camera as well. STEREO (} \ 
Professional photographers have increased their Aw ( \ J 
profits tremendously by adding stereo photography 
to their other work. For fi informative folder 
on “Commercial Applications of Stereo-REALIST 


write Davip Wuite Co 375 W. Court St.. Cameras, Viewers, Projectors, and At 
“tel are products of the David White ¢ 


] , 2 isconsil Xt & 
Milwaukee 12, Wisconsit _ epg th Milwaukee 12, Wisconsin 


a Permanent protection for stereo slides. Specially designed for 


i E A L | ST proper projection and viewing; 3 window sizes and spacing 


pre-adjust slides and eliminate need for projector adjustments 


p & R I A Mm Oo U | T S$ rea plastic-glass combination is resistant to breakage. Basy 


to assemble 


THE CAMERA THAT SEES THE S14ME 48 Yo 
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Look at it This Way: 


Every studio owner must spread his total 
cost of doing business plus his salary—and 
his normal profit—over his total sittings per 
year. The trick is—after the sitting 

made and the order booked—to sell some- 
thing extra, because the profit on that is 
pure velvet. © The easiest way is to sell 
miniatures, oil paintings and similar spe- 
cialties. © We make them — you sell 


them; no extra work or cost and your 


mark-up is clear profit. © All you do is 
deliver and collect. 


Write for our illustrated 


circular today 


THE WALTER GAEHLER CO. 


104 South State St Syracuse 2, N. Y 











For spotlight value you can't 

equol Chilcote products. Moster 

yp Mountings inspire the customer 

J — to larger orders. Give your work 
“ \ the finishing touch it deserves 

QV by displaying it in a Chilcote 

album, folder, easel or portrait 

frame. The best costs no more. 


Are you receiving eur new publice- 
’ tien, “MOUNTING SALES"? You'll 
Af HA we enjoy it. Write for @ copy tedoy 


The CHILCOTE co. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P,P. Cleveland 5, Ohio 





8 

Professional 
Photographer 
January - 1953 


the store reprinted a number of these in a booklet 
under the same title and readers of ours who are 
interested may have a copy for the asking by address 
ing Willoughby’s at 110 W. 32nd St., New York 1, 
and mentioning this item. 


@ The Olan Mills studio chain, noted for knocking out 
local license ordinances which discriminate against 
itinerants by requiring them to pay higher fees than 
locally established studios, have rung the bell again 
This time Fort Dodge, lowa, where an _ ordinance 
required transients to pay a $20.00 daily license fee, 
was the victim 


@ Wiiliam K. Evans, for many years a commercial 
photographer in New York City, died at his home in 
Van Nuys, Calif., on October 10, at the age of 67. 


HM John Price, photographer in Dover, N. J. for 54 
years until his retirement in 1945, died at his home 
there, at the age of 87, on October 18. Like many 
old-timers, before finally opening a studio he traveled 


from house to house in a pony cart, taking tintypes 


 Pako Corporation, Minneapolis, announce the appoint 
ment of Carl Sodergren, employed for several years in 
their factory, as sales engineer for Pennsylvania, Mary 
land, Washington, D. C., and New York City, in which 
last his headquarters will be. With a thorough know 
ledge of all Pako products, he will help Pako distribu 
tors in his area in the sales and servicing of Pako 
products and will also supervise the installation of 
Pako equipment. 


HM The 17th Rochester International Salon of Photo 
graphy will be held in that city’s Memorial Art Gallery 
from March 6 through March 29, the closing date being 
February 12. For entry forms write John |. Fish, Sales 
Service Div., Eastman Kodak Co, 343 State St 
Rochester 4, N. Y. 


HM The death of Edward S. Curtis in Los Angeles on 
October 19, at the age of 84, takes us back personally 
a full half century. Back in 1887, while operating a 
studio in Seattle, he started his self-imposed task of 
recording the life of the American Indian with the 
camera and eventually published his pictures in a 
remarkable series of 20 volumes, the last of them 
appearing in 1920. He soon found he could not finance 
his program himself and the work was underwritten 
by the late J. Pierpont Morgan. The series, under the 
title of The North American Indian, originally sold for 
a price between $3,750 and $4,750 per set. For a 
while he maintained a studio in New York and we can 
still remember helping (we use the word dubiously 
because we were then in short pants and our help 
chiefly consisted in moving prints from one place to 
another) him hang a number of the original Indian 
pictures in the old Waldorf Astoria Hotel (now long 
gone) for an exhibit planned to interest wealthy New 
Yorkers in buying the books he was planning. Later 
he moved to Los Angeles where he established a 
studio, soon to be joined by his daughter Beth (now 





dignity 
your ad 


promotion... 


with the Aye 


More than 700 —— No high-pressure salesmen... no credit 


fine Studios, coast to > terms...no door-to-door selling, 
coast, proudly display = LOOK AT THESE ADVANTAGES: 


this seal Average sales per Aunt Mary order are higher than 
a he ; most baby promotions. 
A studio business-builder that helps bring other por- 
And they're backed trait business and increases your studio traffic. 
up by specially We help you get a high percentage of the baby sit 
trained Aunt Mary : § tings in your community. 
sales representa- i : _ : Over half a million satisfied members mean repeat 
tives who help them ; business for your studio. 
get business and cash-in oe Sold through the United States Mail with a money- 
on the Aunt Mary Plan in : back guarantee of satisfaction. 
their communities. You can make the sales of Aunt Mary memberships 
or our sales representatives will make them for you 


Liberal cooperative advertising allowance for local 
promotion of your studio. 


: Sales helps available to your studio are prepared by 
specialists and cooperatively priced. 
BIRTH DAY CLUBS . Backed up by powerful National Advertising and 
strong local promotions for your studio. 
OF AMERICA, INC. 


ASK FOR MORE DETAILS! There's no obligation and you'll be 
pleasantly surprised how simple this plan is for you to 
follow. Severai good trading centers are open for the Aunt 
Mary plan. After you sign an Aunt Mary agreement, you 
must be completely satisfied or you can cancel within 60 days! 


W rite for details to: 
AUNT MARY BIRTHDAY CLUBS OF AMERICA 


1700 DELMAR ST. LOUIS 3, MISSOURI 


CE TBay 
6° en 


BESTS SSE. 
oor PPE 
2 


66 
&é 


NATIONALLY ADVERTISED IN: 








Mrs. M. E. Magnuson) who, since his own retirement, 
has continued the Curtis Studios under the original 
name. Mr. Curtis was born in Whitewater, Wis., and 
established his first studio while still in his teens, 
erecting his own building and making his own camera 


and other equipment 


GW Re. F. Wis man, Hico, Texas, who took over 57 years 


ago the studio which his father originally established 
there in 1886, is now retired, having recently sold the 
business to John Reed of Hickory, N. C. 


Bi The studio of K. N Baxley, Stephenville, Texas, one 
of the oldest in the southwest, was completely destroyed 
by fire on the morning of September 17, with a loss 
of $25,090. Although in business there for 43 years at 
the same location, Mr. Baxley has no intention of 
retiring but instead plans to bui'd a modern plant that 
will equal anything in the territory. Temporarily he 
is operating from the studio of his son, W. W. Baxley, 


just across the square from his own location 


BABY SHOE BRONZING 
MEANS EXTRA PROFITS! @ w. J. Larcey, M.Photog., photographer for the Ohio 


Photographers can now make two sales instead of one with Bell Telephone Co., Cleveland, is $50 richer, having 
America’s most beautiful baby shoe bronzing no 
inventory to carry. Cash in on big Christmas demand w 
Diaiitere sashes beby “hoe sormeonsly Stadium in the 1952 international contest conducted by 

FREE plated by the original BRON-SHOE Process Photography magazine 
WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. 282 E. Broad St HM Walter Nelson, after 50 years as a portrait photo 


Columbus, Ohio 
grapher in Rochester, N. Y., and long a regular attend 


won on award for a time exposure of Cleveland's famed 





ant at New York state and local conventions and meet 





ings, recently retired, his studio being taken over by 
ERTLERLITE TRIPODS |’ « 


Mi That new Bantam 8 flashbulb mentioned elsewhere 
in this issue is being produced by Sylvania Electric 
Products at their plant in Montoursville, Pa., largest 
flashbulb factory in the world. It now turns out more 
than 160 million Superflash lamps of all types yearly. 
Development of the new lamp, including research and 
new equipment, cost approximately a million dollars. 
To meet the expected demand for it and to supple 
ment Montoursville’s production, Sylvania are already 
planning to build a new plant in Winchester, Ky 


Wm. T. Whitehead of Kansas City, Mo., one of the 
directors of the Missouri Photographers Association, died 
unexpectedly at his home on the evening of November 
6, aged 57. His firm name was W. T. Whitehead & 


Associates 


Mi Carl Watts, 58-year-old commercial photographer of 
Los Angeles, died on the night of October 18 at his 
Midget Tripod elevates to 6 ft.; Junior to 9 ft.; home in the suburb of Manhattan Beach. 
Commercial to 11 ft. Quickly and easily adjust- 
able. Sturdy but light weight. Expertly designed @ The biggest flash photograph ever taker a color 
for greatest utility. shot of the 1,800’ long, 180’ high and 300’ wide “Big 
Room” of the famed Carlsbad Caverns, near Carlsbad 
ERTLER PHOTO EQUIPMENT New Mexico was taken by photographer Tex Helm 
113 St. Clair Ave. N.E. Cleveland 14, Ohio (official photographer for the Caverns) on August 18 











A 30-year-o'd dream of his, the shot was finally made 
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Low-voltage — 
Ultra High Power 


Operates 1, 2 or 3 
Amglo Flashtubes 


150 flashes per charge 
at full Power 


300 flashes per charge 
at half Power 


Here is the much talked about light 
weight, ultra-high powered D-200 that 
has introduced a speedlight 
efficiency, versatility and dependabil 
ity. It is ideal for portraitures 
studio or home — for wedding pic 
tures — and offers plenty light for 
color. It features synchro- 
nization — synchronizing automatically 
to all “X’’ or “O” delay shutters, 
all shutter speeds. It includes built-in 


new 


in 


universal 


at 


* \, Veli 7 sf 
D-200 Frans SPEEDLIGHT 
a 


cs>. 


having time-delays suitable for flash 
bulbs. Two small storage batteries 
employed may be re-charged several 
hundred with a net 
cost of approximately | 

cent per flash. In appearance, it is 
a work of art — housed in a tough, 
attractive, mar and scuff resisting tan 


times operating 


10 of one 


Write for 
literature 

on all New 
Amglo Speed 
light Units, 
including 
AC-DC and 


time delay components to provide 
adjustable delay of from 3 to 20 
milli-seconds for quick reliable syn- 
chronizing with cameras with shutters 


plastic case which is curved for con 
venient carrying. 

List, without lamp and reflector 

List on reflectors with lamp 


AMGLO CORPORATION 


4-lamp_ units 


$136.50 
38.50 


2037 WEST DIVISION STREET 
CHICAGO 22, ILLINOIS 


BRUNEAU... 


the finest tripod buy 
STURDY ... 


tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 

BEIGE ..: .:. 

weighs less than 9 Ibs. 
DURABLE 

will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, 





STUDIOS NEED THESE! 


Monkey Puppet with 5 squeakers 
Dog Puppet with 5 HD squeakers 
Both Puppets—special price 
Magician’s Rabbit—‘Looks alive’ 
Petunia (Black Skunk—terrific) 
Baby Petunia (12 inches long) 
Fur Dogs—Cats—Rabbits (dolls) 
Dog Puppet—Lambswool—washable 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—Lambswool 1.95 
Magician’s Handkerchief 00 
15 BAGS of TOYS (Give-aways) .00 
10 Key Chains in envelopes .00 
8 Balls (Assortment—all styles) 50 
Samples of 2 Blue Garters, etc. .00 
Samples 30 Toys for Give-aways 50 
6 Different Noisemakers (Terrific) .00 
590J—5 Different Animal Toys 95 
3 Small Dogs—with squeakers .00 
2 Noisy Rubber Toys—1 Sparkler .00 
Telephone that dials and rings A 
3 Different Rubber Balls (315 inch) 1.00 
Giant Froggy—makes noises, etc. 95 
Mr. Squaker (Duck—noisy) 1.95 
Bird sings in Cage with signs 2.95 
10 Baby Rattles—Float Toys, etc. 1.00 
and Hundreds of Other Sales-Building Ideas 


PHOTO MAILERS PROOF ENVELOPES ENVELOPES 
WRITE TODAY FOR BIG, NEW 1953 CATALOG! 


PIERCE CO. 222%" 


$2.50 
2.95 
5.00 
4.95 
4.95 
2.95 
3.95 
3.95 


, 


N= = a 


ee ee ae ee | 


We Pay Postage 
3701 Nicollet Ave 
Minneapolis 9, Minn 


Pa. 
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Don’t Follow the Sun... 


SUN-PROOF CABINET 


SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 


IMMEDIATE DELIVERY $69.50 


GET ON OUR MAILING LIST Ppd 


ve ew nd ed borae Write Dept. F 


3266 W. PICO BLVYD., LOS ANGELES 19, CALIFORNIA 











7 ait ELA 


= Costs 1/3 / 


@ TAMCO Silver Collectors constantly re 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast 
\ working 1/3 longer! 

TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from youl 

Size ‘‘A‘’ TAMCO Collectors for print 

tray or portrait tank: $5.00 Postpaid 
Replacement units furnished FREE of 


ea each time. 
were f 7 AMCO 


For run  SILWER COLLECTORS 
——— 


DETAILS! 


STATES SMELTING & REFINING CO, 
615 VICTORY ST. @ LIMA, OHIO 








EVENTUALLY 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 


Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 
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possible by the co-operation of Sylvania Electric 
Products who provided the 2,400 Sylvania #2 Super 
flash lamps which were shot simultaneously to illum 
inate more than 55 million feet of the cave surface, 
and whose lighting engineers worked out the wiring 
problem and supervised the stringing of three miles of 
lines; Eastman Kodak Company and Graflex, Inc., who 
loaned a dozen of the 18 cameras which were all 
triggered at once by Tex and his assistants; members 
of the National Park Service and civic leaders and 
citizens of Carlsbad who recruited electricians, car 
penters, and volunteers to pose in various groups in 
carefully selected parts of the cavern to give scale to 
the picture. The color shot was taken on Ektachrome at 
F/22 with an 8x10 view camera and many of our 
readers may have seen it reproduced as the center 
spread of the November 9 American Weekly, the Sunday 
supplement distributed with newspapers in 23 major 
cities. The cavern is 750’ below the surface of the 
desert. The total light output of the 2,400 lamps used 
was equivalent to that of four million ordinary 60 
watters 


B We learn with regret of the death of Mrs. George 
Daniel Stafford, whose late husband was a past presi 
dent of the national association, at her daughter's 
home in Pelham Manor, N. Y., on November 5. For 
some years after Mr. Stafford’s death Mrs. Stafford and 
his receptionist Miss Nora Hillman, operated his 
nationally known Chicago studio as partners. 


@ The 1953 Graflex Contest, open to all photographs 
taken with Graphic and Graflex as well as Ciro-flex 
and Ciro cameras, is already under way. With $10,000 
in prizes at stake it opened December 15 and will 
close on February 15. Cash prizes are bigger than 
ever, there are special classifications for professionals, 
and official rules folders can be had from any Graflex 
dealer or from the Contest Department of Graflex, Inc., 
Rochester 8, N. Y 


BH George M. Walters, for many years a photographer 
in Los Angeles, died in Van Nuys, Calif., on October 
30, aged 60. 


HM November 3 saw the passing of Joseph H. Mont 
gomery, for many years the leading photographer of 
Dallas, where he had conducted a studio since 1917 
At one time his establishment was among the largest 
in the city but as the years crept along (he was 70 
when he died) he had curtailed his activities and at 
the time of his death was carrying on his business 
from his home 


M Many photographers have heard of noted portraitist 
Jane Reece of Dayton, Ohio. From September 7 to 
October 28 the Dayton Art Institute honored Miss Reece 
with a special exhibition of her work under the title 
“The Camera, the Paper and |.” This was no ordinary 
“one-man” photographic show but was held in cele 
bration of the presentation to the Museum by Miss 


Jane Reece of a collection of photographs, apparatus 
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Wall Bracket 
for Extreme Rigidity 
for all Solars 


Studio Camera Back 
for 4x5 and Sx7 
Enlargers 











New Light Equalizer 
for all Solar Models 


Precision Pre-tested 
Condenser System 





a 





Dustiess Type Carriers 
—16 sizes from 
Robot to 4x5” 





& 
fa 
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Cool Self Ventilating 
Lamphouse 


FREE 


for SALON-QUALITY 
| ges PRINTS 


Yes . . . you get SALON- 
QUALITY Prints EVERY TIME 
with the SOLAR system of 
Controlled - Light Enlargers 
Fifty-three years of BURKE & 
JAMES’ engineering and 
manufacturing skill is built 
into everyone of the eleven 
SOLAR models Priced as 
low as $66.50. See them at 
your B. & J. dealer TODAY! 


@ Adjusts instantly to hor 
izontal or vertical posi 
tion. (Most Models.) 

@ Makes enlarging easy as 
contact printing 
Convertible to View and 
Laboratory Camera 
“Dustless’’ negative car 
riers 
Lenses interchangeable 
Precision machined 


Write for SOLAR story, plus 
pages and pages of ‘PHOTO 
TOOLS” fully-illustrated in the 
Famous Professional Photog- 
rapher’s Guide 1051-H. 


Burke « James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 
321 S$. Webash Ave, Chicago 4, Illinois, US A 











‘CHAMPION 


NEGATIVE 
IDENTIFIER 


AGAIN AVAILABLE 
FROM THE ORIGINAL 
MANUFACTURER! 


Fits any studio or view camera, 5x7 or 8x10; 
8x10 back supplied with or without 5x7 
adapter. Replaces present back, numbers 
negative and, at time of exposure, eliminates 
all future worries about negative identifica- 
tion. 


Unconditionally guaranteed; may be re 
turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 with 4-digit unit; $35 with 3-digit; 
Now Tax Free! 


Illustrated circular on request 


CHAMPION 


327 Main St. 


MANUFACTURING 
COMPANY 


Orange, N. J 











13 


Professional 


Photographer 


January 


1953 





Taken by Thomas Petroff with GOERZ DAGOR LENS 


S 
~—IJeCVEH TE ly 


\ photographer's skill, esthetic 
sense and experience has en 
abled him to captivate the solt, 
appealing, warm and sensuous 
charm ol a truly beautiful wom 


an for all to see and admire. 


Such artistic ability lourishes, 
soars and is enthusiastically 
acclaimed when high incentive 
and fine quality photographic 


equipment are at hand. 


Remember vour lens is the 
heart of your camera. Choose it 
wisely and treasure it) always 
For over halla century, GOERZ 
high quality precision photo 
lenses have given immeasurable 
pleasure and satislaction to 
photo enthusiasts all over the 
world. GOERZ lenses are made 
by skilled craftsmen who have 
had years ol experience in the 
optical lield 


| or intormation on your OW 


specilic requirements, write 


| dept. PP.Z 


C. P. GOERZ AMERICAN 


OPTICAL COMPANY 
eine R2 Office and Factory 
cA 317 EAST 34th STREET 


TR NEW YORK 16,N. Y. 





The Cover Picture 


Rouben Samberg of New York City, who made 
the color shot on this month’s cover, tells us that 
the original was an 8x10 Ektachrome, taken 
with a 10” lens. A single large bank of lights 
(30,000 watts in all) provided the illumination for 
a one-second exposure at F/11. The illustration, 
just slightly trimmed on each side to fit our 
page width, was the chief feature of a Van 
Raalte advertisement of a lace trimmed Nylon 
Tricot slip, as it appeared in Vogue of April 1, 
last year. The advertising campaign is in the 
hands of Foote, Cone & Belding of New York 
City. For the benefit of those compositional 
purists who will object that the model is “walk 
ing out of the picture” let us point to the 
beautiful balance maintained by the drapery, 
dressing table and tiles. 





and memorabilia commemorating her life’s work as 
a photographer. In a special catalogue issued in 
connection with the event the Director stated: “ in 
honoring Jane Reece by accepting her life work, the 
Dayton Art Institute really honors itself.” We might add 
that it has also honored photography as an art and a 
profession 


WH. Theo Lewis of Sanford, N. C., received consider 
able publicity in that city’s Herald on October 16, on 
the occasion of the opening of his modern, air-condi 
tioned studio there in a new and handsome ground 
floor location. 


@ Later information from Ansco of Binghamton, supple 
menting that appearing elsewhere in this column, 
tells us that the new head of their Detroit district 
office is Marvin A. Snow, with the company since 
1938. The Detroit address is 3815 W. Fort St., Detroit 
16 and the office serves all of Ohio and parts of 
Michigan, Indiana, Kentucky and West Virginia 
Still another new district office has been opened at 
1219 Williams St., N.W., Atlanta, with Joseph D. Coil in 
charge. It wil! occupy the entire building there with 
sales offices and a warehouse distributing center. That 
office will cover all of Tennessee, Mississippi, Alabama, 
Florida, Georgia and South Carolina, and parts of 
Kentucky, Virginia, North Carolina, Arkansas and 
Louisiana 


@ On October 28 and 29, at Cleveland’s Hotel Statler, 
the first of a series of Kodak Industrial Photographic 
Exhibitions took place. Actually the first such show 
was held in the Eastman Kodak Store in Chicago, in 
conjunction with the August Chicago convention, but 
the affair in Cleveland was really the inauguration of 
putting this two-day symposium on the road. In addi 
tion to informative displays and demonstrations of 





Portronic Portrait—Susans of Hollywood (John E. Reed) 
(70mm picture — actual size) 








PICTURES 
CUSTOMERS 
PROFITS 











BEATIE ionic 


AUTOMATIC PORTRAIT CAMERA 





Ask Your Dealer or Write Us 


hotographic 


roducts Inc. 
6916 Romaine Street 
Hollywood 38, Calif. 





NEW BOOK! 


BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others. who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 
Tested Money Making 
Ideas for Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material. 


ORDER 
or] )|=NOW 


[deas jor 


ners 6144x9l, 280 Pages 
nj pot? 
pholt _ 


Cloth-Bound 


$3.95 postpaid 


(in Ohio add Ite for sales tax) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 





1« 
Le) 


Professional 
Photographer 
January - 1953 





new low-priced enlarger attachment converts 
any lens 
PICTROL reduces grain 
PICTROL improves tonal quality 
PICTROL is calibrated for accuracy. 
PICTROL is priced amazingly low 


Dp, to som 
eo { $ 4% 
{ j 
Simple to attach—Easy to use 


1001 No. Orange Drive 
Hollywood, Calif 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Only Factory Approved Materials Used. 


Any size up to 5x7 — $1.75; 8x10 — $2.25; 
11x14 — $3.00; 12x20 — $5.00. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 











EVERYTHING —-> PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 
DEVELOPER REPLENISHER 
600 cc (20 oz.) $ 1.10 2% litre (90 oz.) $ 4.00 


950 cc (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 








For &ee <Q 


In DARKROOM WORK! 
18-8 STAINLESS STEEL 
PROCESSING EQUIPMENT 
High quality Tanks, Trays and other Darkroom Equipment 
mode of 18-8 Stainless Steel for the Professional, Com- 

mercial and Amateur 
Write today for No. 40-B Catalog 
SOLD THRU DEALERS ONLY 
Grafic Stainless Steel Products, Inc. 


64 West Illinois St., Chicago 10, III. 
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Kodak's wide line of photographic equipment for 
industry — everything from’ high-speed motion picture 
cameras and various types of materials for specialized 
industrial reproduction work through microfilming appa 
ratus — the afternoon of each day was given over to 
talks by noted photographers and Kodak technicians 
Quite an affair and one that brought out a tremendous 
attendance of professionals as well as industrial photo 
graphers and executives. 


@ The many friends of Roscoe Lewis, M.Photog., of 
Charlotte, N. C., will be distressed to learn that 
due to his health (his doctor told him to get out at 
once if he wanted to live) he had to sacrifice his studio 
there. The new owner is Jere Whitsett, another Char 
lotte photographer. Roscoe and his wife Kay (she holds 
the Cr.Photog. Degree) are not leaving photography 
entirely because they will continue to push his present 
book. He has sold another to Fawcett Publishing and 
has their assignment for a third which is already 
partially completed, and they are hopefully looking 
forward to some future date when they can return to 
business. “If we do,” he writes, “it will be where we 
need do only a few sittings, have Sprague-Hathaway 
do our finishing, and get a good price for our work.” 
Let's hope that time will come before too long 


M@ Duane Featherstonhaugh, former Associated Press 
reporter who left the A.P. in 1948 to become a free 
lance writer and photographer, died at his home in 
Duanesburg, N. Y., at the age of 39. He had written 
three books and numerous articles on nature photo 
graphy and was secretary of the National Speleological 
Society, the organization of cave explorers. 


@ Samuel Falk, for 27 years on the photographic staff 
of the New York Times and nationally noted as a news 
photographer, was signally honored on October 31 
when the Commissioner of Commerce of the City of 
New York presented him with a Certificate of Distin 
guished Service, the first presented by the city to a 
newspaper or magazine photographer. The citation 
reads: “in appreciation of his outstanding work and 
significant accomplishments in the field of photographic 
journalism and for his eminent contributions to the 
civic prestige of the City of New York, through fur 
therance of the best aspects of life in this Metropolis 
and advancement of good will for its people.” 


On November 1 the Boston district office of Ansco 
of Binghamton moved from 79 Milk Street to new and 
expanded quarters at 80 Federal Street. Headed by 
L. H. Purcell, this office covers Massachusetts, Maine, 
New Hampshire, Rhode Island, Vermont and most of 
Connecticut. 


We had the pleasure of renewing an old friendship 
on November 5 when Ernest S. Brooks, head of the 
Brooks Institute of Photography in Santa Barbara, Calif., 
and Mrs. Brooks were in town and had time for 
luncheon with us. They have been making a lengthy 
tour of the country by car, with Ernie scheduled for 








PIONEERS IN THE 
MANUFACTURE OF 
QUALITY PHOTO PAPER 
SINCE 1895 


hilborn 


PHOTO PAPER COMPANY * 


IS EXPANDING ITS FACILITIES TO BEST SERVE THE 
EXACTING REQUIREMENTS OF THE 


DISCRIMINATING ARTIST-PHOTOGRAPHER 


We regret that the growth of our business has 
caused unavoidable delays in delivery recently. 
Our plant is now being expanded to overcome 
this difficulty. We expect to have these new 
facilities in operation shortly after the first of 
the year. We look forward to serving you in 
the future. 


2911 First Avenue East, Cedar Rapids, lowa 
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is the easy way fo Bret 
liga “pve Glossy Print Drying 


Bottleneck! 





.» INSTALL THE 


—  PAKO 


Economy ''48”’ prver 


You get over 2300 square inches of un 


Available in electric heat (with high 
interrupted drying surface every 6'%4 


min ethciency PAKOIUL Hea 
utes with the PAKO Seamless SUPER 


DRUM Upto 1800 amateur size, or 


gz Unit) or gas 
y yotrolled, Built si Fa Dia 
250 Right—Priced Right—Hasy to Install’ PAKO Corporation 
8"x 10", glossy prints dried per hour The PAKO Economy 18” Dryer ts 1010 Lyndale Avenue N 
Betrer squeegee action produces high designed to dry more glossy prints of nneapolis 11, Minn 
quality glossy prints. Insulated drum betrer quality at less cost 
ends cut heat loss; hold normal 180 For complete details see your PAKO 
operating temperature. Distributor or mail the coupe 
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PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH . MINNEAPOLIS 11, MINN 
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SMALL FRAME 
SHOP OWNERS 


Here’s How You Can Provide Your 
Customers With Custom Framing Without 
Keeping Large Stocks of Moulding on Hand 


If lack of storage space makes it impossible for 
you to keep enough moulding on hand to satisfy 
the whims and desires of your many customers 

or 

You would like to convert part of your moulding 

storage space to some other use 


THIS SERVICE IS FOR YOU! 
The Paul Brown Company’s mitred frame service, 
devised by Paul Bugh, does away with storage and 
waste problems. All you have to do is display four- 
inch corner samples in your shop and order knocked- 
down frames of any of the patterns as you need 
them. No need to stock lengths of moulding — just 
order the mitred frames and join them in your shop. 


Here's how the service works: 


When a customer has selected the desired frame 
pattern from the display of corner samples, list the 
quantity, glass or picture size, and the width and 
pattern of the moulding desired. In all but a few 
cases, we cut and mail the four pieces of the frame 
the same day the order is received! The moulding 
is cut on a specially made power saw which insures 
smooth cuts. The frame, in its knocked-down condi- 
tion, is carefully wrapped and sent to you by parcel 
post. All you have to do is join the four sides. 

Since art is being taught in more schools and 
people are becoming more picture conscious, the 
demand for frames is increasing. Don’t miss out 
on added business because you don’t have enough 
storage space or a wide variety of patterns to show 
your customers 

By using our service, you, with no capital invest 
ment, can show the sample display and give your 
customers a broad selection from which to choose. 
You can take an order and have it filled within 
a few days. 


We have received frequent requests for frames 
already joined, but due to the added danger of 
breakage (a slight bump on the corner of a packing 
case can damage a frame) we do not join frames 
before shipping. 

Many framers—large and small—are using our 
mitred frame service. For complete details on how 
you, too, may use this service, write today to 
Paul Bugh at 


The Paul Brown Co. 


16 EAST THIRD ST. WILLIAMSPORT 6, PA. 








talks before camera clubs which were to keep them 
going to the end of the year or longer before they 
return to the school. Our readers will be happy to learn 
that one point Ernie stresses when he lectures to ama 
teurs is that they should retain their amateur standing 
and not trespass into the professional field. To those 
who feel they must earn money with their hobby he 
suggests journalistic photography —the sale of pictures 
to magazines, newspapers, trade journals and the like 
— as a suitable answer rather than the cut-price por 
traying of their families and friends. He makes a 
special appeal to them to stay out of the wedding 
field and, because he is contacting many thousands 
of amateurs, we feel he is doing the profession a 
genuine good turn 


We want to take this opportunity of joining his many 
friends in extending our congratulations to Adolph 
Stuber, Kodak's vice-president in charge of sales and 
advertising, who celebrated his 40th anniversary with 
the company in October. We were really surprised at 
the news, because although we have not seen Mr. 
Stuber for several years, he certainly did not look old 
enough then to have been with Kodak nearly four 
decades. 


One of the earliest firms in this country specializing 
in the production of quantity photographs is the Garra 
way Company of Rutherford, N. J. We were distressed 
to learn that George C. Garraway, who founded the 
firm in 1908, died in hospital in Hackensack, N. J., on 
October 26. He was in his sixties. A pioneer in his 
field, of necessity he devised much of the machinery 
required to make possible quantity production at low 
prices 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











M The board of the recently organized Ohio Prof 
Photog. Assn., understandably busy with plans for 
their first annual convention (to be held at the Deshler 
Wallick Hotel, Columbus, on Feb. 15-17), are anxious 
to have it emphasized that the affair will include a 
trade show and that, in addition to the customary 
picture exhibit, there will be a display of “Photographs 
That We Sell” in the hotel lobby during the conven 
tion. This, something of an innovation, will be open to 
the public. Among the awards in the picture exhibit are 
to be two cups, in the names of two of Ohio’s most 


famed photographers and both now deceased: J 
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DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


EVIARTCEV JE 


CONTACT ENLARGING 


BANQUET PHOTOGRAPHERS: .. ....:, osc icasers in is 


field. Get our attractive prices for DWG & SWG cut sheets and rolls. 


POST CARD STOCK i «10 «ai. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 





125 West 45 | ' CORP) =" New Yor 
Street ie : oe 





Most popular color process of all 


— Marshall's LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall's Photo-Oil Colors are standard with the country’s leading 

use regular, economical MATTE finish — no photographers and colorists. Backed by over 

special process prints are necessary. 20 years of scientific research, these colors 
Every print you make with Marshall’s assure clean, clear tones of remarkable 

Photo-Oil colors reflects your high standard uniformity. 

of workmanship. You can always remove 

the color and start over again to attain the NEW! AIR FORCE BLUE 


finest professional touch. for coloring photographs of members of the 


Marshall's Photo-Oil Color process offers Air Forces of the United States, and other 
you true-to-life, natural hues exactly where countries. Also, MARSHALL'S KHAKI and 
you want them. Marshall’s Photo-Oil Colors NAVY BLUE 


MARSHALL’S puoto-on corors 


John G. Marshall Mfg. Co., Inc., Dept. J-1 167 North 9th Street, Brooklyn 11, N. Y 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1 


19 


Professional 
Photographer 
January - 1953 





20 


Professional 


HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 

IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 

WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
the their 


Winning photographs 
the makers 


Mentions judges, in discretion, 
award be returned 
and will retain all other rights to 


their use or future 


may 
will 


sale 


THESE SIMPLE RULES must be followed 


1. Any reader of THE PROFESSIONAL PHOTO 

GRAPHER may compete 

No one may submit more than three photo 

graphs. 

Entries must not have been 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or unmounted and 

flat. photomailers. Do 
not tape down or paste flaps. 

. Any subject is eligible: portraiture, commercial, 


fashion, illustration or whatever. 


published or 


larger 


mailed Please use 


. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention 
are urged to try again. 

Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bldg., Cleveland 15, Ohio. 


winners 


NINTH CONTEST 


CLOSING DATE is March 15, 1953. 


FROM ENTRIES RECEIVED between December 16, 
1952, and March 15, 1953 the 
select Blue Ribbon Photographs for 
and July 


will 


judges 


May, June 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—NOW! 


Photographer 


January 


1953 


Anthony Bill and George Edmondson. 
and dealers interested in display space will find the 
sec.'s name and address in our 
in this 


Manufacturers 


convention tabulation 
issue. 


@ The first meeting of the Rhode Island Prof. Photog 
Assn. took place at the Coit Studio, Newport, on Oct. 
22. Following dinner at a nearby restaurant Joseph 
De Riggee, Massachusetts vice-pres. of the New England 
Assn. spoke on their Better Business Bureau program 
and then Robert Ashley, exec. mgr. of the Southeastern 
Prof. Photog. Guild, discussed the activities of 
that live organization. About 30 attended and a num 
ber sent regrets but extended best wishes. The follow 
ing officers Smith, 
pres.; Norman §S. Watson, Providence, vice-pres.; Miss 
Elizabeth Richardson, 
pagne, 
Mass., 


Mass. 


were elected: Merrill Jamestown, 


Newport, 
Robert 


treas.; George Cham 


Pawtucket, sec.; Ashley, Bridgewater, 


exec. mgr. 

M Several photographers from southeast Nebraska 
gathered on Sept. 7 at the Harry Skinner Studio of 
Beatrice to reorganize the Fotocraftsmen, former group 
of that region. On the program were Robert Martin, 
Red Oak, City; Mr. 
Skinner and William Morsman, Falls City. A picture 
exhibit by those attending was also a feature and 
prints were judged by the group under a point system. 
Those attending agreed that this type of smaller meet 


lowa; Fred Downey, Pawnee 


ing accomplished many things and was more instructive 
fo the individual than many of the larger, more elab 
orate affairs. The next meeting was scheduled for the 
Pitstick Studio, Nebraska City, on October 27. 


@ Nan Wallace, M.Photog., 6114 Medau Place, Oakland 
11, us that the 1953 convention of the 
Prof of California (she’s the sec.) will 
be held in Long Beach from July 25-28, at that city’s 
famous Auditorium. The auditorium proper will accom- 
modate any 


writes to tell 
Photog. Assn 


size audience and the 
visible from every 


stage is plainly 


seat. There is space for a large 
exhibit the 
picture exhibit, net to mention rooms for the several 
clinics already being planned. Their first 
in San exceeded recent 
national conventions in attendance, and they expect to 


make full 


manufacturers’ for 


and ample provision 
convention 


Francisco, last year, some 


use of the Auditorium’s facilities this year. 


@ The Prof 
successful regional meeting in Shreveport on Oct. 
with a program featuring Harper Leiper, Houston, 
Wes Fort Smith, Ark.; R. A. Booth, 
Shreveport; Elston Leonard, Little Rock, Ark., and Offie 
Lites, Pine Bluff, Ark. 


Photog. Assn. of Louisiana held a highly 


12, 


Texas; Carolan, 


M The forward-thinking board of the Detroit Portrait 
Photog. Assn 


is already out with a complete schedule 
through to June. Here they are. 
Jan. 26: Bill Williams’ new studio in Royal Oak; print 
assignment “Color” (any process, hand or direct). 
Feb. 16: Elaine Studio; print assignment “Men.” Mar. 23: 


of meetings clear 





ELIMINATE your worst WINTER WORRIES 


process with BFi No. 20 ... and BFi No. 30 
PRINT FLATTENING SOLUTION HYPO NEUTRALIZER 


Impartial, independent testing labora SAVES up to 80 % 
tories, comparing BFi No. 20 with the TIME, WATER, MONEY 


three other most widely sold flattening in Hypo Removal Process 
solutions, show 
Frees films and prints of fixer more 


BFi No. 20 makes prints lie really flat... quickly and thoroughly, with less water 


@in less time use, than anything else on the market 
@ at less cost (more prints per gallon) Films and prints processed with BFi No. 30 easily meet 
@ and provides better gloss or exceed U. S. Bureau of Standards specifications 
Eliminates brittleness—no more cracking and crazing, ee for permanent record. Effective even in coldest water! 


even in dry winter atmosphere Ask your dealer 


division of Brown-Forman Distillers Corporation, BROWN-FORMAN INDUSTRIES, Louisville, Kentucky 


SPRAGUE - HATHAWAY, INC. 


58 Day Street West Somerville, Mass. 





Serving The Professional Photographer since 1874 


Coloring Copy work Albums Photo Mounts 
Water Colors Air brush specialty Frames Custom made 
Rubbed in oils Restoration work Mouldings Folders 
Heavy Oils Reproductions Moulding-Supplies Easels 

Printing Enlargements Mats 

Retouching 

Catalogue Upon Request 











TRASH CME | We Pay HIGHEST PRICES 


FOR 


anding Value. Used, Discarded Safety Films 
PLUS Quist WRITE FOR QUOTATIONS 


PLASTOFILM, INC. Wheaton, Illinois 











SELECT 
NEW, LOW-COST PROFESSIONAL 


RICHARD PRINT WASHER 


LIGHTING UNITS 


Achieve excellence in light- 
ing by using VICTOR A18 
Adapta-Lite on $3 (8') durable, semi-flexible, acid resistant 
Stand. It’s versatile de- Royalite. Will mot scratch, rust 
signed for No. 4 _ Flood, chip, crack, peel 

500-watt Mazda, or flash. , Mail coupon today for 


cript 


This heavy-duty model is made of 








Complete, less bulb RICHARD MANUFACTURING CO. 


Only $24.90 5914 N. Noble Ave Dept. C-1 Van Nuy 


Write Dept. PR-1 for catalog. 





JAMES H. SMITH & SONS CORP. 


GRIFFITH, INDIANA, U.S.A 
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In your 12 issues of THE PROFESSIONAL 
PHOTOGRAPHER for 1952 you have, in 
the feature section alone, and as many as 
15 or more large plates per issue, top-rank 
reproductions of the camera work of these 
noted photographers: 


Jules Alexander 
Brown Filmgraphics 
Arthur d‘Arazien 
C. W. Dishinger, Jr. 
lvan Dmitri 

John Engstead 
Siri Henderson 
William Hudlett 
Charles Kerlee 
Ruzgerian Kourken 
Nick Lazarnick 

A. Cypen Lubitsh 
Dewey Mears 
Philip Mlodinoff 
Robert |. Nesmith 
Louis Neunhofer 
Karl Oeser 

Roi Partridge 

Hal Reiff 

Mark Shaw 
Harriett Shepard 
Tony Venti 

H. A. von Behr 
Dorothy Wilding 


That's the equivalent of the finest photo- 
graphic annual you can buy. You'll want 
to study these pictures often — why take 
a chance on losing your copies when you 
can buy a handsome binder that will take 
care of all 12, plus the index. 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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Fashion Foto Studio; print assignment “Women.” 
Apr. 27: Bertrand Studio; Bridal and Wedding Demon 
stration; print assignment “Groups of Three or More.” 
May 25: Bransby Studio; print assignment ‘Brides 
Alone.” June 22: First Annual Awards Banquet. 


@ The annual convention of the Prof Photog. Soc. of 
Vermont was held in Burlington on October 19, with 
Carleton H. LaPorte, M.Photog., Worcester, Mass., as 
highlight of the day, presenting a demonstration of 
basic lighting and later analyzing the entries in the 
picture exhibit in detail. He also served as one of 
the picture exhibit judges, the other being Romeo 
Brisebois, Fitchburg, Mass. New officers are: Donald 
Wiedenmayer, Wallingford, pres.; Glendon Foster, 
Montpelier, vice-pres.; Burchard Huff, Orleans, sec.-treas. 


@ Just why we don’t know, but it has been years 
since we heard from the Prof. Photog. Club of New York 
which, if we are not mistaken, is the oldest profes 
sional organization in that metropolis from the stand 
point of continuous existence. Anyway we learn with 
some surprise that on November 12 Morris Shevack 
(one of New York's best known mount salesmen) was 
tendered a testimonial dinner by the members at the 
Clifton Hotel on the occasion of his retirement from 
active service to the club after two years as 2nd vice 
pres., three as Ist vice-pres., and 21 — yes, twenty-one 
— years as secretary. Our surprise is not that he was 
tendered a dinner, which he certainly has richly 
deserved, but that even after 21 years he could bring 
himself to the actual stage of retirement. His place 
won't be easy to fill. 


A joint meeting of the board members of the Massa 
chusetts Prof. Photog. Assn., the Southeastern Mass 
Prof. Photog. Guild, the Soc. of Western Mass. and the 
New England Assn. was held at the studio of Gus 
Haffer in Newton on October 2. The purpose was to 
find some means of overcoming the practices of photo 
finishers who openly advertise, even over the radio, to 
copy any photographer's work for 50c or similar prices. 
A number of remedies were proposed, which we quote 
in greatly briefed form. 1: Charging enough for the 
first print to cover entire cost of sitting, showing proofs, 
and making a profit. 2: Using moral suasion on the 
finishers. 3: Investigating the possibilities of copyright 
protection. 4: Establishing a minimum order require 
ment that will assure a profit. 5: Legal prosecution. 
6: Asking customers to sign a form agreeing that they 
will not have their photographs copied except for news 
releases. 7: Educating the public to appreciate original 
prints as distinguished from cheap copies. In our opinion 
only the first and fourth are likely to work, from 
practical standpoints. Actually we wonder if cheap 
copying, which is advertised by local photo finishers 
practically everywhere, is as serious a problem as the 
practice of deliberately soliciting the copying of school 
photographs, engaged in by several firms in the middle 
west and perhaps elsewhere in the country. This, to 

(Turn to page 58) 





FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 
ighly efficient production methods enables us 
to offer this service at relatively low cost. 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 


| 
SIZES \\ PRICES: 
4x5\\.. $1.40 


@ For Sale: 
Suz \\.. 1-80 


Holders 


Bellows 
PRICES 


F.0.8. FACTORY 


Hoffman Professional Camera Repair Service 
18 Montieth St. « Bklyn 6, N. Y. 








High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ili. 














JUST FLIP A SWITCH ... 


and the Remarkable New INDUCTOMATIC MULTISTROKE Electric 
Retouching and Etching Machine gives you any kind or method 
of stroke or oscillation: lateral or 
horizontal stroke; dot 
blended arc or semi-check pattern; 


pattern; 


Smoother, 
faster, easier retouching for nega 
tives to 8x10; easily adapted for 
100’ rolls 7Omm film. Commercial 
studios also will find many uses 


“abrading’’ method 


for this machine. Ask your dealer 

or, if he cannot show it to you 

write us and send his name 
DEALERS. Write for details 


The H. K. Williams Co. 


MOLINE, ILL 





FINE-AND INEXPENSIVE 


Metal-Photo Frames 


GUARANTEED 100%. 
also 


* PICTURE FRAME MOULDINGS 
* PICTURES, FRAMES,.AND MIRRORS 


White for FREE Catalogs 


MANUFACTURED BY. 


GEORGIA ART. SUPPLY. COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 








We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy $6.00 
] NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 5.00 
COMPOSITION IN PICTURES 
By Ray Bethers 5.00 
|] 16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 10.00 
FEININGER ON PHOTOGRAPHY 
By Andreas Feininger 15.00 
] ADVANCED PHOTOGRAPHY 7.50 
By Andreas Feininger 
| WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 
(] CHILD PHOTOGRAPHY 
By Josef Schneider 
FRED ARCHER ON PORTRAITURE 
By Fred Archer 
PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
{_] CHILDREN BEFORE MY CAMERA 
By Adolf Morath 
PICTORIAL LIGHTING 
By William Mortensen 
] PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
|] OUTDOOR PORTRAITURE 
By William Mortensen 
|] THE MODEL 
By William Mortensen 
] FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
{[_] FUNDAMENTALS OF POSING 
By Shepard & Meyer 
{_] CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
] COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
[_] HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS, By Zielke & Beezley 
|_| LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 
CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 


(In Ohio, add 3% for state sales tax.) 
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The Editor's Commentary: 


Having been asked by Some readers why Yousuf Karsh of Ottawa, Canada = to 
mention a notable example - "is permitted to operate freely in the United 
States whereas American photographers are not permitted to do professional 
work in Canada without opening a studio in the Dominion" (I am quoting di- 
rectly from one of the letters) I decided to get the facts, chiefly because 
I had never known that any such limitation existed. The situation is not 
quite as bad as my readers had painted it but, unless Mr. Karsh and other 
Canadian photographers are Similarly treated by American customs officials 
when they cross the border to cover assignments from American firms - which 
Mr. Karsh certainly does - it is definitely discriminatory. I now quote 
from a letter I received from the Canadian Department of External Affairs, 
dated September 15, 1952, in answer to my inquiry: 

"The departmental regulations concerned attempt to deal equitably with 
this question. If an American photographer wishes to bring his equipment 
into Canada to take photographs whicn are to be sold or circulated in Cana- 
da, customs duty and sales tax are payable on the full value of the equip- 
ment, with no provision for refund when he later takes the equipment back 
to the United States. But if an American photographer wishes to take photo- 
graphs in Canada for an American concern, none of which photographs are 
to be sold or otherwise disposed of in this country, his equipment is al- 
lowed temporary entry without payment of duty, conditional upon subsequent 
re-export. Thus it will be seen that the regulations are designed not to 
prevent American photographers from entering and doing assignments in Cana- 
da, but to avoid giving such photographers an unfair advantage over Cana- 
dian photographers in their home market, Canadian photographers having in 
most instances themselves to pay a Similar duty and sales tax on their 
equipment." 








I also received the following from John W. Hughes, Executive Producer, 
Still Photo Division, National Film Board, 225 Sparks St., Ottawa, and am 
glad to pass it on: "Mr. Geoff C. Cook of the Information Division of the 
Department of External Affairs in Ottawa has been kind enough to let me see 
his exchange of correSpondence with you regarding the entry of American 
professional photographers into Canada. This note is just to tell you of 
the existence of the National Film Board and also of the recently formed 
News Photographers Association of Canada. It is very likely that either 
or both of these organizations would be able to assist professional photo- 
graphers from the United States, should they wish to enter Canada for any 
purpose. Please believe that we would be most willing and anxious to as- 
Sist American photographers in any way possible. Weare able to offer dark- 
room facilities while in Ottawa, and similar arrangements might be made in 
other parts of Canada if (your readers) would care to query us." 





I have learned with great interest that as a result of my August editorial 
urging photographers to substitute the word "“informals" for "candids" at 
least one large maker of mountings and albums has prepared dies accordingly 
and its sales organization "will try to promote the use of the word 'inform- 
als‘ in place of ‘candids.’ " Another is at least considering it if it has 
not yet taken action. Let's all remember for the future that professionals 
make “informals" and leave the word "candids" to identify the amateurs. 
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FASTIONS 





“DEAD-PAN” POSES LACK APPEAL 
By Frederick Claude Kramer 
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IT 1S ADVOCATED by many illustrative photographers and advertising agency art 
directors that fashion photography should be devoid of glamour so far as the models 
are concerned. The latter are expected to repress any desire to appear as human 
beings and to refrain from expressing emotion or even the display of any personality. 
A ‘‘good model” is one who best resembles the window-dresser’s mannequin, except 
for the fact that, being alive, the model can more readily assume the desired pose. 
Actually, think the Bacon-Tirschel Associates of Chicago, adherence to such principles 
detracts from the sales or attention-getting value of fashion photographs. They 
cannot agree that an expressive face will attract so much attention to the model 
that the viewer will fail to note the features of the garments being displayed. To 
the contrary, they argue, a pleasant smile or an attractive gesture docs much to 
attract the eye to the costume, while so far as the cameraman is concerned he faces 


























a far more difficult task in composing a worth- 
while sales illustration when he is required 
to work as mechanically as the window- 
display expert who must content himself in 
his compositions with the limited movement 
of arms and legs permitted by his make 
believe figures. 

Still more is this true when, as occurs 
more and more often in modern fashion 


photography, complete rooms or elaborate 


BACON. TIRS< 


props are gathered together for the purpose 
of highlighting one particular costume. The 
lifeless expressions of the models’ faces and 
the standardized poses they are asked to 
assume, make the entire scene unreal and 
uninviting. In spite of having — at consider 
able expense — ample space and appro 
priate surroundings at his disposal, the photo 
grapher is refused the opportunity to show 
the clothes to their best advantage, in the 
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manner they would appear if they were being 
worn by real people. 

So, when what may be a new trend in 
fashion photography was established by the 
firm of Bacon-Tirschel, it naturally aroused 
much interest and comment among the makers 
of women’s clothing, not to mention their 


sales departments and advertising agencies. 


It does not take much to cause a revolution 
once a situation has become stabilized and 
in fact the practices of these two young men 
are not especially sensational. What dis- 
tinguishes their work and is bringing them 
to the fore in the fashion field is first their 
desire to keep their photographs as simple 
as possible in order to produce natural effects 


and, second, the great emphasis they place 
on the facial expressions of their models who, 
in turn, gladly co-operate because they real- 
ize that they are being accepted as human 
beings, not marionettes. 

Charles A. Bacon and Leslie J. Tirschel 
first met in 1948. Bacon was in business for 
himself, specializing in commercial and 
fashion photography. Tirschel was employed 
by a large quantity-production commercial 
studio. Each had the desire to produce 
photography that should be recognizable as 
the product of a craftsman outstanding in 
his desire to do full justice to each subject. 
It is understandable that the two promptly 
realized that their ambitions, their outlooks 





for the future, and their past records impelled 


them to combine their efforts toward a 
common goal, nor did it take them long to 
decide to form their present firm. They share 
all details of the studio, usually working 
together on all assignments and welcoming 
the opportunity thus presented of discussing 
past and coming problems. Though now and 
then one must handle an assignment alone 
the ultimate responsibility, for quality as well 
as style, devolves on both alike. Because they 
spend most of their time behind the camera 
much of their darkroom work is given over 
to a competent assistant though when one or 
the other feels the necessity of giving per- 
sonal attention to processing or printing, they 
work in the darkroom together. 
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Their emphasis on simplicity in most of 
their work is evidenced by their preference 
for plain backgrounds, causing the viewer's 
attention to be focused chiefly on the garment 
worn and the expression on the model's 
face. Great emphasis is paid to posing of 
the figure. Before any sitting, Bacon and 
Tirschel consider thoroughly the proportions, 
style and type of the dress or costume and 
then select a model not only of suitable size 
but of a personality which appears to them 
best suited to the style of the garment. 

A good half of their sittings are taken 
solely by daylight, and their camera room 
has an ample supply which they can and do 
multiply by the judicious use of white reflec 
tors, When they resort to artificial light, they 
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seldom find need for more than a single 
1,000-watt lamp. Their camera is a 5x7 of 
fitted an F/4.5 


Tessar lens, and this outfit they supplement 


standard studio type, with 
with two Rolleiflexes, each with F/3.5 Tessars. 
They do very little retouching, aiming at all 
times to get the desired result on the negative. 
In fashion photography the prime elements 
are the fabrics used and the detail work of 
the designer, both of which are more likely to 
be harmed than helped by retouching. They 


shoot for facial expressions which are both 


natural and appropriate to the pose, which 
often means that a wrinkle or other blemish 
that would be highly undesirable in a portrait 
in a fashion shot, 
other 


really add to its 
their 


may, 


appeal. In words, they want 


models to “look like people.’ 
With the books than 


can Bacon-Tirschel 


more orders on 
readily handle, 
employ no salesmen, and interesting is the 
that 
some of their clients simply because 


they 


fact they have never personally met 


they 


are too busy to make special calls. So long 








as they produce the kind of photo- 
graphs desired, deliver the finished 
prints on time, bill the jobs and get 
paid for them, Bacon-Tirschel believe 
that nothing more is necessary. Several 
times during the year they transfer their 
activities to New York City, better to 
take care of the accounts they serve 
in that area. Having rented a studio in 
advance for the necessary number of 
days, promptly on arrival they get busy 
on a full-day schedule. Often, while in 
New York, they also make shots for 
some of their Chicago customers, being 
able in that way to offer a greater 
variety of models. 

They do not hesitate to depart 
from the orthodox by shooting white 
dresses against white backgrounds, 
though for contrast they will select a 
model with dark hair for such photo- 
graphs, and they often add body and 
feeling to a garment by deliberately 
introducing a few wrinkles, a trick that 
may enrage many a designer or art 
director until the final picture is shown. 
Props they use sparingly, believing that 
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a single table, chair or other bit of 


furniture produces a more gratifying 


effect than the inclusion of an entire 
room setting. Once, asked to make 
a commercial illustration including a 
doctor, a nurse and a baby, they 
discarded the room setiing entirely 
and concentrated on the baby which 
was shown completely. Only the 
careful hands of the doctor and 
parts of his body were visible, plus 
the face of the nurse showing deep 
concern. 

In fashion work a table with a 
few magazines on top will be enough 
to make the model's action appear 
natural and unposed. With two 
models perhaps a single chair will 
be included to indicate that the 
subjects are not being photographed 
in empty space. When more than 
two models appear in one picture, 
they are attractively grouped so that 
the photograph will first draw atten 
tion to itself and then to the fashions 
displayed. Now and then Bacon and 
Tirschel will go all out for some 
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unusual effect. Two such photographs are 
reproduced here, each double-printed from 
two negatives. In one the over-print is an 
enlargement from a photograph of the fabric 
used in the costume worn by the model. In 
the other, highlighting a pair of sports shoes, 
the model is superimposed over an enlarge- 
ment of her own legs and feet showing the 
shoes. The picture, also reproduced, showing 
six models representing college girls sitting 


and standing 


goodbye 


in an old jaloppy, waving 
seventh model, has 
greatly acclaimed as an unusual example of 
fashion photography. Despite the number of 


models 


to a been 


included each and every garment 
catches the eye and adequately displays its 
most important features. 

So far as the future is concerned Bacon- 
Tirschel are well satisfied to continue develop- 
ing their present style. Now they are exper- 











imenting with speedlight which, while offering 
all the desirable qualities of daylight, will 
make possible more rapid exposures and 
thus catch desirable poses which are often 
otherwise lost, especially when several 
models are before the camera. They are 
also keeping in close touch with develop- 
ments in color photography, realizing, as 


any photographer must who watches the 


fashion and other national magazines, that 
here is a field which cannot be overlooked. 

There is a refreshing touch of novelty 
about their poses and they have a flair for 
the lighting of fabrics even when, as is the 
case with much of their photography, they 





are working in high key, which undoubtedly 
accounts for the rapid strides they have made 
in a field which many older photographers 
might well hesitate to tackle. As one studies 
the fashion advertisements and _ illustrations 
in the national magazines one cannot help 
but be impressed with the constant repetition 
from month to month of familiar names in the 
credit lines. That is not too surprising because 
both art directors and editors work to dead- 
lines and quite naturally hesitate to entrust 
assignments to newcomers in the field who, 
despite excellent samples, might perhaps fail 
them at a crucial moment. Nevertheless, given 

(Turn to page 60) 
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A SIMPLE three-point lighting, with the main source 
light at the right, the fill-in at the camera and a 
small spot at the left rear to light the hair and 
provide separation. The negative, on Super XX film, 
was developed for six minutes in D-76, one-to-one 
The reproduction is from a projection on Indiatone B, 
developed for two and a half minutes in D-52, one-to 
one, and then brought to a rich, warm brown in a 


selenium toner 


LICISM 


MANY PORTRAITS come across this critic's desk and 
it is amazing how many of them fail short of success 
due to unbalanced or unflattering lighting. It is con 
sequently a pleasant surprise to find among them one 
like this in which the lighting has been handled so 
beautifully. There is a fine balance of light and shade 
and while the photographer has taken full advantage 
of the emulsion’s range of tones, he has done so with 
excellent all-over gradation. It is obvious that a lot 
of thought was given to the lighting 

The composition, unfortunately, is not all up to 
the standard set by the lighting. Body, shoudlers, head 
and hands are all in the same plane and the result 
is too static. The hands, while they have been very well 
rendered, do not lead the viewer back into the pic 
ture, largely due to the angle of the cigarette which 
in fact pulls the viewer away from the face and leaves 


him suspended in mid air, so to speak. The static 
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effect which we spoke of before is emphasized by the 
end of the 
cigarette; one wonders how long the sitter has been 


long ash precariously balanced at the 
“frozen” in that position. 

There is definite distortion of the body in the 
lower left corner, which indicates that a lens of too 
short focal length was used, and there seems to be a bit 
of amateurish retouching in an attempt to make the 
coat collar present a more harmonious curve against the 
shirt collar. It is worth noting that shirt and collar, 
cuff and cigarette all have tone value in the print 
before us and are not burned out to mere white 
paper, which so often happens. We would have liked 
to see the camera moved a little more to the left in 
order to produce a perfect profile which would also 
have relieved the present slight distortion of forehead 
and eyes. 

With all this the portrait is good and could be 
fine if, in projecting, the negative were swung around 
slightly to tip the sitter forward, at the same time 
cropping the negative just above the elbow to eliminate 
the table and its cloth covering, which is unnecessary 
to the composition and a bit confusing. The handling of 
the light on the background, plus the burning-in of 
the corners, has brought face and hands into very fine 
relief. The original has vastly more sparkle than one 
commonly sees in c toned print. As a final suggestion 
there could have been a bit more light thrown into 
what is now a rather opaque shadow in the hollow 
above the elbows 
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HE’S GOING TO HAVE FUN! 
By Irving Litvag 


PHILIP DeWOSKIN, widely known as a pioneer in new photographic techniques, has 
decided that it's about time to eliminate whatever drudgery has existed in his work, 
and concentrate on having fun. And, for this Master of Photography, fun consists 
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mainly in doing a more creative and imaginative type of photography, one that 
is far removed from the usual routine of studio work. 

DeWoskin has maintained a studio at 4271 Olive Street in St. Louis since 1917. 
Never known as a profit-hungry photographer content only with mass production, 
he has sacrificed excess profits in favor of an emphasis on high quality. The result? 
A reputation as one of St. Louis’ most exclusive photographers, as well as an artist 
whose work is eagerty accepted in the leading art salons of the world. Although 
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DeWoskin's only advertising is his renown 
as a truly creative photographer, among his 
customers are numbered many of the leading 
citizens in a city where there is certainly no 


shortage of competition among the profes- 


sional photographers. Joseph Pulitzer, famous 


editor and publisher of the St. Louis Post 


“HAPPY” - Medio-Brome 
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Dispatch is a long-time patron at 
DeWoskin’s Studio. And, for many 
years, DeWoskin was the official 
photographer for the late John Car- 
dinal Glennon and the Diocesan 
Chancery of St. Louis. 


But now the soft-spoken, gray 
ing DeWoskin is going to forget 
about the more conventional aspects 
of photography and concentrate on 
the newer techniques in which he 
delights to work. ‘‘After all,’ he says, 
“I'm past sixty. Isn‘t it about time 
that | began to have some fun?” 


Under his new plan, DeWoskin 
plans to emphasize his pictorial and 
illustrative photography. ‘The pictor- 
ial work,’’ he says, “is much less 
posed and more informal than the 
regular studio portrait work. It allows 
free rein to the imagination — 
gives the photographer a chance to 


develop mood and feeling.” 

Also taking a top place on the 
DeWoskin schedule will be commercial 
photography for industrial firms and adver- 
tising agencies. The veteran photographer 
points out that more and more adver- 


tisers are demanding the “‘process’’ types 


of photography, a field in which DeWoskin 
loves to work, and in which he has 
developed many new techniques. 

Among the processes he employes 
are: gravure, platinum .. . and his own 
discovery — a combination of platinum 
and gum. In the latter process, DeWoskin 
makes the original print on platinum, then 
adds a coating of gum. “It gives the 


‘ 


picture much more richness,’’ he says, 
“and a more exclusive type of finish.’ It 
also gives the sensitive-fingered DeWoskin 
a chance to do hand manipulation on the 
print. If he uses a platinum print without 
the gum coating, he is unable to remove 
or add color, which only the combination 
makes possible. 


DeWoskin has been gradually 
panding his process work since the 








“THE ARTIST” - Chloro-Bromide 
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of World War Il. In doing so, he has steadily He feels that most assistants are unable 
cut down his staff until he now works almost 


alone in his studio, aided only by his wife. 


properly to handle the delicate pigments he 
he would 


uses in his process work, and so 
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rather do all the detail work himself. 
As far as equipment and 


concerned, however, DeWoskin has not cut 


space are 


down at all. His camera room is one of the 


DEWOSKIN 


largest in St. Louis, so he is able to do any 
kind of commercial photography in the studio 


“MASQUE” - Bromoil 
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Below: “ZAHARA” - Three-Printing 
even heavy industrial work Gum. Opposite: “DANCE OF THE 
However, he may soon leave his long ARROW” - Platinum Print. 
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lime studio location behind. Feeling that the 
neighborhood has passed its peak, DeWoskin 
is thinking of moving his studio into the boom- 


ing suburban area bordering St. Louis, where 


he wants to deal only with an exclusive 
clientele which is able to pay well for top 
quality work 

(Turn to page 59) 
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Blue Ribbon Photograph 
By 
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THE PHOTOGRAPHY OF SCULPTURE 


By O. V. Koen, M. A. 


FOR THE PAST five or six years we have done a large 
amount of photography for the faculty and student 
sculptors at the University of Texas. Our most frequent 
customer has been Charlies Umlauf, head of the Art 
Department, nationally-known sculptor who has just 


finished work under a Guggenheim Fellowship and 


who has just had a one-man 


Levitt Gallery in New York 


show at the Mortimer 
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These pieces have been in stone such as Texas 


limestone, alabaster, and serpentine. They have also 


been in clay stoneware, terra-cotta and glazed 


forms made for future casting in bronze 
And others 
in redwood, rosewood, mahogany and lignum vitae, so 


terra-cotla 


and aluminum. have been wood-carvings 


we have faced a wide variety of materials 


We worked with Mr. Umlauf on hundreds of 





pieces, struggling as with most all commercial photo- 
graphy to secure detail from highlight to shadow, to 
reveal the “form” of each object, to separate it from 
the background, and to avoid “hot spots’ in the 
lighting. 


Then, we hope not too late, we asked Mr. Umlauf 
to state in his own words what a sculptor expects of 
a photographer and from a photograph of his sculp 
ture. This is what he replied: 


“May | say first of all that the photographer's 
knowledge of his equipment (is necessary) to meet the 
various problems, just as the carver or modeler needs 
to know the use of his tools and materials in order 
to reveal different contours with their convex and 
concave areas, 


“In my opinion the most important function of a 
photograph of sculpture is to suggest the full content 
or expression of the piece, through choice of viewpoint 
or placement of the camera in relation to the subject. 
It is good to be able to record many views of a 
single sculpture for as such it is seen from any of 
the successive viewpoints obtained by walking around 
it or by revolving the sculpture. However, when only 
one photograph is to be used to represent a piece, 
the choice of position is extremely important. That 
one photograph must enable the sculpture to speak 
for itself in clear and articulate terms. It should well 
convey the third dimensional quality which more often 


Opposite page: Left — a little piece which 
illustrates the sculptor’s constant interest in 
“form.” “All our photographs,” says Mr. Koen, 
‘had to place emphasis on the ‘shapes’ of the 
One of Mr. Umlauf’s treat 
ments of the “Mother and Child’ theme, a 
preliminary model in dark clay. This page 


sculptures; Right — 


Above left — Mr. Umlauf is deeply occupied 
with religious subjects such as this aluminum 
“Head of Saint’ which was photographed with 
daylight in his own studio; Above center 

“This bronze ‘Negress’,” says Mr. Koen, “was 
photographed in our studio under fluorescent 
light. We were rather well pleased with the 
texture shown and think Mr. Umlauf, who is 
always concerned with form, was satisfied with 
the anatomy of the face;’ Above right 

Another “Mother and Child” in bronze which 
illustrates the sculptor’s tolerance of a little 
extra contrast and dramatizes one of his favor 
ite themes. Note the feeling of struggle sug 
gested by the mother’s frail body, climaxed at 
the top with a neck position and a face of 
eternal hope. Below: “Lazarus,” a highly glazed 


terra cotta which was taken in Mr. Koen’s studio 


with fluorescent light and shows detail in prac 


tically all planes 
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is destroyed than preserved in sculpture photography 
by over-use of artificial lighting and reflectors, giving 
through too many sources of light a formlessness to 
form.” 

What specific technique, then, have we used to 
satisfy this fine artist's requirements of photography? 
Some of the lighting was done in the sculptor’s 
studio with his supple 


mented was the 


own own working skylight, 


with an occasional This 


easiest of all. 


reflector. 


On these smaller pieces which could be brought 


to our studio, we used fluorescent 


lighting plus an 
occasional pep-up with a very small spot. 


The angles and directions were like those for good 


portraiture, with a little extra contrast for brilliance. 
On the highly glazed terra-cotta, of course, we often 
had to eliminate even the small spot. 

Sculptor Umlauf knows, better than many photo 
graphers know themselves, just what it takes to make 
a good photograph of his product — or any product, 
for that matter. Note this sweeping summary of what 
is needed: 

“Sympathetic lighting, from one source 
with a minimum of reflected light in the overly dark 
areas; tonal contrast between the form and the back- 
ground; proper timing; and correct position; all these 
seem to me essential to good sculpture photography.” 


Portraiture, too, for that matter! 


mainly 


MAKING OURSELVES ACCEPTABLE 








V—SALES PERSONS MUST DO MORE THAN SELL 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


THE SALES FORCE as 


business 


a public-impression factor in 


here's where we really get into the 


living and breathing advertisement for any business. 
During the war years, we had many classic examples 


of how not to sell. 


All of us can well remember the general attitude 
(there were exceptions, of course) of sales people in 
the stores and on the road during the period when 
goods were scarce. It was strictly take it or leave it. 
That era is past. Now sales people must sell again. 
We are no longer so much in a seller's market as in 
a buyer's market. And competition is terrific! 


A take-it-or-leave-it attitude nowadays will send 
the customer to another store or business house where 
he can get the courteous, intelligent treatment he has 


a right to expect. 


A good sales person can do wonders towards 
building good will for a business. A good sales person 
can tremendously enhance the value of your external 
advertising media — your newspoper space, your radio 
time, your outdoor posters, and other media used to 
favorably 


impress the public. 


badge of a good sales person. 
Marshall Field tuned reaction when 
he said that the customer is always right. Of course, 


Courtesy is the honor 


in on human 


the customer is not always right, but the good merchant 
the good business man — and his sales staff always 
the attitude and must with the 


premise that the customer is right. 


must maintain 


start 


There is a sales viewpoint to the job of every 
executive and every employee regardless of where he 
fits in the picture of the business. But this is nowhere 
else so pertinent, and the understanding of it is nowhere 


else so necessary, as with those persons who do the 
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selling. Indifference, half 
knowledge of the product 
presented, impertinent rejoinders, smart-aleck attitudes 
— these are all the very antithesis of the building 
forces in merchandising. 

Yes, the 
always ‘wrong when we fail to improve our relationship 
with the customer on every contact. If the soft answer 
turneth away wrath, then the kindly, friendly, interesting 
sales conversation builds good will and makes for good 
customer relations. 


discourtesy, procrastination, 


hearted answers, lack of 


customer is always right 


and we are 


Assuming at the outset that we would not expose 
persons as sales people who were not courteous, intelli- 
gent and presentable in appearance, then what must 
we demand of a sales person? 

First of all, we want personal integrity. Our sales 
representatives must reflect the integrity of the business. 
Secondly, thorough knowledge of the business is indis 
pensable. third 


salesmen and 


if we have these two qualities, the 
Our 


women must be willing and even anxious to be of 


requirement will follow naturally. 


real service to the customers. 


Mere order takers are out, regardless of what type 
of business we are considering. We want salesmen and 
women who will 
best 


honestly advise a customer to the 


customer's advantage, even if it means losing 


a sale. 

! am tremendously impressed by a salesman who 
has been calling on our company for more than two 
years now — and he hasn't sold us a thing. He is 
from an out-of-town house. 
every 30 or 60 days, 
him through our town. 


He drops in to 
whenever his 


see us 
schedule brings 
On every occasion we learn 


something from him which we apply profitably to our 








DATA: 


INFORMATION CONCERNING this photograph is very 
meagre. The negative is on Ansco Isopan, developed 
in D-11 for four minutes at 68 . The reproduction is 


from a projection on Illustrators Special. 


CRITICISM: 


TO BEGIN WITH, we can see no reason for the back- 
ground selected for this photograph. The curtain is very 
distracting, repeating as it does the heavy blacks of the 


handles and with a design that carries the eye right 


out of the print at the the articles 
themselves, and with far too much emphasis on this 


piece of drapery. 


top, away from 


The print as a whole is entirely too contrasty. The 
handle of the creamer is lost in the curtain and the 
heavy black shadow under the coffee-maker is quite 
unexplainable, apparently leaving that item unaccount- 
ably floating in the air instead of resting on the tray. 
The rear corner of the table has disappeared and the 
entire composition has the effect of having been 
jammed into a corner which is quite foreign to such 
a subject. The placement of the articles themselves is 
fairly pleasing although the bowl could have 
been turned a bit more so that both handles would 


show to advantage. Evidently the negative is over-all 


sugar 


sharp, but the perspective gives evidence of the use 


of a lens of too short focus because the faucet is 


overly large and the coffee-maker itself seems to 
bulge at the top. The reflections on all three of the 


objects are especially bad. 

For the best results photographically, and to avoid 
as much work for the cameraman as possible while at 
the same time eliminating the necessity for costly later 
art work, a little time spent in the preparation of highly 
polished articles is well worth while. Numerous ways of 
doing this suggested and tried, the best 
known being to daub the article with putty and then 
smooth the daubs with cotton, but this method requires 
considerable 


have been 


time and in this writer's experience is 


not entirely satisfactory. 
The best 


use evaporated milk, 


method of dulling shiny articles is to 


sprayed on with an_ airbrush. 


Note that we speak of evaporated and not condensed 


milk. The evaporated milk, 


somewhat 


sprayed on, provides a 


translucent coating which still enables the 


natural finish to come through to an extent which is 
most pleasing. If on an object there is engraving 
which must be preserved, rub airbrush black into the 


engraving and before 


carefully wipe off any surplus 
spraying. The engraving will come through beautifully 
After the negative is made the coating can easily be 
removed with warm water and a bit of cotton batting 
It is good practice, however, to secure the owner's 
permission before applying anything. The 


used this method for 


writer has 
many years without any bad 
results or complaints. 

(Still another method, which requires no prepara 
tion of the article, long and suffi 


ciently wide strip of buckram. This is placed on a table 


involves a fairly 


in the form of a spiral with the object placed in the 
central curve. A surface-silvered mirror is placed ver 


tically in the opening curve of the spiral and the 


camera, outside the spiral, photographs the 
the mirror. 


image in 


Lighting is from the outside, through the 


buckram, and from the top. This method eliminates 
from the 
lens, but the chief difficulty is in obtaining a surface 


silvered mirror of sufficient size Ed) 


all reflections, including any camera and 
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business. Quietly, unobtrusively, he considers our prob 
lems with us, offering helpful suggestions while at the 
take his 


it to our advantage 


same time that we 


and 


with a s¢< 


knowing may comment 
and use 


that is 


advice in dealing 


rvice in direct competition with his 


own business. 


| like to do business so far as possible 


home town, but some day I’m going to buy something 


in my 


from this splendid gentleman because he completely 
fulfills my conception of a real salesman. He is anxious 
to be of service to our business. He has gained a lot 


in prestige with me in the time that he has been call 


CHEMICALS ON TAP 
BY ARTHUR L. SMITH 


A GREAT MANY photographic despair of the 
bottles, jugs, tanks and carboys which inevitably seem 


studios 


to surround the problem of supplying darkrcom chem- 
icals. There seems to be a constant search for chemical 
distributing systems which are economical, efficient and 
technically adequate 


Most of the very large photographic laboratories 


found to the 
problem of chemical dispensing. As a matter of fact, 


have, of necessity, satisfactory answers 
their efforts have instigated much of the fundamental 
research which is used as a basis for the design of 
present equipment. It must be remembered, however, 
that the great majority of studio laboratories involve a 
medium to small scale operation, seldom approximating 
two darkrooms. Very often, elaborate and expensive 
equipment cannot be justified or afforded. 

The then 


which of all the modern tested materials and methods 


problem becomes one of determining 


might be most suitable, efficient and economical for 


the medium photographic studio, Advertising literature 
floods the magazine and mails, describing all sorts 
of tanks, sinks, taps and containers. Dependent on use 
hard rubber, and 


other materials are advocated, as are temperature con 


or price, enamel, stainless steel 


trols, pumps, siphons and the like. Whereas many of 


these offerings are truly well engineered and properly 
priced, it is often difficult to establish which represent 
the best answer to specific needs. There are no real 
standards regarding the mixing, storage and dispensing 
of photographic chemicals; consequently there are 
almost as many variations as there are studios. 

The 


larly concerned with film developers, paper developers 


average photographic laboratory is particu 


and hypo. Of these, the greatest volumetric consump 


tion usually involves hypo and a paper developer. 


Many darkroom workers use tray processing for most 


of their prints. This means a quite occasional transfer 
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ing on us, and just as his personal reputation has 


risen in our opinion, so has that of his company. 

and 
his company. Whenever | see his company’s name in 
hear it 


| am filled with good will toward this man 


a printed advertisement, or over the air, | 


immediately associate the company with the man. He 
has made a favorable impression on me, and, through 


him, his company, too, has made a favorable impres 


sion on me. Note how the company’s advertising pro 


gram is enhanced through the impression made by a 


salesman. Let me emphasize again that sales persons 


must do more than sell 


of chemicals from stock to trays. A considerable num 


ber of laboratories prepare chemicals in crocks 


Due to 


jugs, 


and carboys. the factor of portability, these 


container units usually are not very large. Their loca 
the darkroom 


with work. If 


tion, if in itself, periodically interferes 


located in some central non-darkroom 


area, additional transfer of solutions to darkrooms is 


necessitated. Unless spigots are provided, heavy con 
tainers must be tipped by hand or in carboy trucks. 
The 


containers is 


cleaning of storage, mixing and transport 


often bothersome. Failure to maintain 


such orderliness may result in processing difficulties 


or problems concerning the quality of various solu 


tions. Where glassware or crockery is used, breakage 
is frequent, particularly when chemicals in 
jugs. 


A laboratory which is 


mixing 
carboys or 
interested in securing a 


modern «and efficient means of handling chemicals 


may select materials from types which have been care 
and described. hard 


glass valves 


fully tested 
rubber 
and many other 


Stainless steel or 


tanks, lined piping, thermostatic 


high grade materials are available 
this 


portionate costs and in certain instances the economy 


Accompanying materials of caliber will be pro 
of laboratory operations may preclude their use. Most 


studio owners and operators will hesitate over the 


investment in expensive chemical installations as an 


alternate to workable, though less efficient, small con 


tainers. The existence and availability of ideal units 
is therefore not always the final answer. 

Specifically, most studios seem to desire a chem 
ical system which, in addition to very moderate cost, 
is clean, easily installed, movable, simple in operation 
and easy to maintain. 

Figure One provides a chart which in essence is 
and their 


This 


a cross index between principal materials 


characteristics as related to photographic usage. 








Glass on steel 
Hard rubber 
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Figure One. 





Materials and related characteristics which might be considered in selecting desirable 


tanks and chemical plumbing. Cross-marks indicate choices which influenced the design of the system 


described in this article. 


chart combines published information, sundry opinions 
and rough cost estimates. It must not be considered as 
a final authority, but as a practical generalization of 
presumed information. In considering all features, four 
materials stand out as possessing qualities well suited 
to the handling of chemical solutions. These are hard 
rubber, plastics, stainless steel and lead. The selection 
of these particular materials was based on a combina 
tion of cost, workability and durability. 
It is not the intention of this article to consider ideals 
of chemical engineering but rather to arrive at prac 


availability, 


ical answers to practical problems. Adequate technical 
literature is available to those who wish to pursue the 
problem on a higher level. 

The initial problem in considering a chemical sup 
ply system is a determination of its Ideally, 
fresh chemicals on tap in every darkroom would pro 
vide the 
fact that certain formulae may be used in rather small 
quantities, “tap service’’ could probably be limited to 
a common acid-fixing solution and a paper developer. 
All other 


small 


extent. 


the optimum answer. However, because of 


chemicais 
batches. common solu 
tions, however, will prove both economical and con 


may be conveniently mixed in 


Large batch mixing of 


venient, even for the 


small studios 


In the 
would be 


consideration of a 
both 
been considered 
lead 
fabricated, 
of the 


type of tank 


and 


which 


suitable for mixing 


storage, three 


materials have 
lead. A 
locally 


hard rubber, plastic 
could be 
suitable 
bladed 


and 


and lined wooden tank, which 


may prove to be 


fact that a 


most 
Because steel 
rubber plastic 
tend to be unsatisfactory since an accidental contact by 


standard elec 


tric mixer is sometimes used, hard 
the moving steel blades might permanently damage the 
tank. Lead, of course, could also be damaged, but it 
possesses the 
There 
lead 


advantage is 


advantage of being more readily re 


paired. also appears to be a price 


The 


inasmuch as a 


advantage 
dis 


full of 


in using for chemical 
but 
container 
felt 
lead and other 


tank 


tanks principal 


weight, tank 


solution in any requires the 


that the 


assurance of 
difference 


not 


proper support, if is 


weight 


between materials is critical 


An actual constructed is 


the iron of 
brass valves are highly unsuited to contact with photo 
graphic 


shown in Figure Two 


Because of fact that conventional 


chemicals, stainless steel shut-off units 


be utilized at the base of each supply tank 


should 


In examining the various methods of piping chem 
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icals from several 


storage to the various darkrooms, 
materials may be considered. Glass lined pipe, although 
theoretically ideal, is expensive and difficult to install. 
Hard rubber is 
more or less formal plumbing methods in addition to 


being breakable if hit. 


more moderately priced, but requires 


Plastic tubing (Saran) 


excellent because of its flexibility, very low cost and 


seems 


extreme ease of installation. This tubing is very well 
suited to contact with most all photographic chemicals 
and is durable. Furthermore, it can be installed by the 
simple procedure of following the course of least 
resistance. No elbows are required in turning corners 
and its extreme flexibility makes it possible to thread 
it over, between or around objects rather than involving 
the geometrical plumbing of non-flexible materials. As 
in the case of such materials as copper tubing, a 
standard flaring tool is used to adapt terminal points 
to branch-offs, connectors and faucets. Inexpensive hard 
rubber 


contact 


fittings and faucets are not only suitable for 
with all 
suitable for use with plastic tubing. These fittings are 


photographic solutions, but are also 




















extremely simple to install, are durable, and may be 
adjusted tightly 
pressure. The cost of plastic tubing has been estimated 
at less than $10.00 per darkroom, including fittings. 
The problem of pressure to force delivery of the 
solutions to 


enough to prevent leakage under 


the darkrooms can be solved at least 
expense by the simple expedient of gravity. The use 
of gravity also eliminates many maintenance problems 
which would be encountered if pumps and pressure 
tanks were utilized. For installations such as presently 
described, a 


forced-feed pressure could not 


be considered as 


system 


economical. Descriptions of various 


pressure methods and equipment found in 
Crabtree and Matthews’. 


Darkroom spigots for developer and hypo attached 


may be 


directly to each sink at a convenient location for use 
will also provide an answer to dripping or the possible 
shut-off 
should be closed at the end of each work day and be 


breaking of a faucet. The main tank valves 
available at any time in an emergency. Breaks or leaks 


in the system will be minimized by the plastic tubing, 
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BD A be 


Figure Two. Details of chemical-dispensing system. 


B: Top view of tank showing filled corners and base slope lines for proper drainage 


showing base slope 


D: Plastic tubing with end flared for attachment to connector or faucet 
in which a hard rubber nut tightens flared tubing flush against a connector 
for hypo and developer terminated at hard rubber faucets mounted in sink 
simple installation of a gravity feed dispensing system 


Ls bis i ce " EN lai a 


Lead-lined wooden mixing and storage tank. 
C: Side view 
E: Method 
F: Plastic tubing lines 
G: Schematic plan of 





which can survive severe blows without damage. Only 


knife-sharp objects or extreme heat seem able to 
damage this tubing. 

It is the economy of a 
two-tank gravity feed chemical dispensing system. By 


providing each darkroom with “tap service,” 


interesting to consider 
consider- 
able labor is saved on the part of all concerned. There 
is less interruption of work, less clutter and no break- 
age. Chemicals in bulk economy. 
Each of and particularly labor 
will provide a saving which seems certain to repay the 
cost of 


may be purchased 


these factors, costs, 


installation and ultimately represent a con- 
tinued reduction in operational expense. 

There are, of course, many variations and refine- 
ments which various studio laboratories might choose 
to consider — such as temperature controls, water con- 
ditioners, etc. However, most studios are apparently not 
too highly concerned if developing solution tempera 
tures for tray use vary a few degrees when routine 
work is being done. A laboratory that is heated, (or 
cooled as the case may be), to a comfortable working 
temperature of about 70> control the 
chemical tap lines. It has been observed that a batch 
of developer 


will similarly 


with a floating cover will keep for at 


PORTRAIT SALES PROMOTIONS 


least two weeks in large tank storage. There is no 


deterioration problem with stored hypo. Batches may 


thus be mixed on a basis of current demand and a 


supply for all workers can be centrally located in a 


single mixing or storage tank. To clean the tanks and 
tubing, the darkroom faucets may be opened and the 
lines flushed. 


tanks and 


A system has been described for providing photo 


graphic chemicals on tap in average size studio lab 
been that 
involved apply particularly to 
both 


operation. It is 


oratories. It has stressed the considerations 


such average studios 


which must consider economy and the needs of 


that 
lab 


oratories will find presently described methods applic 


relatively small scale presumed 


neither very small nor the very large processing 


able to their needs. Collectively, however, the so-called 
“average studio” represents a majority of photographic 


interests and therefore the practical considerations 


which have been mentioned are appropriate to such a 
scale of operation. 
(1) Crabtree, J. | 


and Solutions 
1938 


and Matthews, G. E. Photographic Chemicals 


Boston, American Photographic Publishing Com 


pany, 








SOME VALENTINE’S DAY SUGGESTIONS 


BY EUGENE A. CONKLIN 


FEW ANNUAL OCCASIONS can prove quite as profit 


able to the portrait photographer as St. Valentine's 
Day which, if promoted vigorously each year, can be 
developed to the point where it will 
the 
normally anticipated dull 
the world 


denied and the photographer who hops onto the Valen 


make February 
instead of 
The 


cannot be 


an important month to cash register 


one of the 
saying that 


seasons. 


“all loves a lover’ 
tine band wagon can enjoy a lucrative and pleasant 


ride. 
New York town de- 


One studio owner in a small 


votes the first week of February each year a week 
he would otherwise spend sitting in his studio doing 
little if anything — to visiting the local schools and 
arranging a special service under which students who 
are interested report to his studio for a special Valen 
that or the 


secretiveness 


tine sitting during following week. To 


maintain the air of so dear to any 
youngster’s heart, he arranges for boys and girls to 
appear at the studio on alternate days. They are offered 
a special of six small portraits, each in a Valentine 
mounting, with envelopes to match, ail at a price 
budget. While 


sitting, from year to 


the average student's 
per 
year the volume increases so that by now it has become 
This 
the natural 


which is within 


this offers no great profit 


decidedly worth while. plan also serves to get 


these students, who in course of events 


will be his 
acquainted with his 
work. Considerable 


customers in future 


the 


prospective years, 


studio and quality of his 


“velvet” accrues because frequently 
the parents later come in with one of the small prints 
and want one or more finished in larger sizes. Obviously 
the sittings must be brief so that he can accommodate 
but 


the 


the maximum number of students each each 


and 


because he is 


year 


student receives individual attention 


that 


dealing with future customers he must produce a really 


studio 


owner is smart enough to realize 


attractive result in every case. 


the 


During the evenings of 
10:00 


have 


studio 
the 


those two weeks 
P. M. 


learned to 


remains open until 


to accommodate who 
Valen 


tine’s Day. The group of six prints enables the student 


many youngsters 


“say it with a photograph” on St 


to remember not just “the one and only” but parents 
relatives as well. 

This plays 
against the middle, as the old saying goes 


and 
photographer, both ends 
While all 


this is going on he advertises in the local paper urging 


incidentally, 


parents to have their photographs taken for Valentine's 
that 
the studio together or separately if they wish (in which 


Day, emphasizing mothers and fathers may visit 


case of course secrecy will be maintained) during 


specified hours when they will not be coming in con 
tact with the students. To them also he offers a special, 


though in this case the prints are larger, of six photo 
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graphs in Valentine mountings, so that the parents may 
surprise each other and their children as well. All of 
this is very simple, of course, nor is there anything new 
about the idea. The important thing is that the plan 
is profitable and that majority of photo 
graphers do very little indeed to take advantage of 
what can, and should be, the most 


the great 


sentimental occa 
sion of the year, overlooking that portrait photography 
as a business is founded on 


sentiment and egotism. 


two basic elements 


Let's consider now, in contrast to the low-priced, 


volume business just discussed, a Louisiana 


grapher who promotes over the radio a rather 


photo 
costly 
Valentine Day special. His suggestion to those of his 
radio audience who may be interested is that some 
thing extra special in the way of a Valentine portrait, 
something warranting a substantial financial investment, 
is a sure way for married couples to prove to each 
other that the their affection has not 
dimmed. His proposal, and he begins to advertise it 
late in January urging that appointments be made 
during the first 10 days of February, is a really fine 
colored portrait at $20.00 frame, which costs 
extra, of the customer's choice. Or, and this he really 
stresses, a group of husband and wife at $50.00, this 
including coloring, 
in folders for 


initial flame of 


in a 


frame and three additionai prints 
presentation to 


Because he is well known as a 


relatives or friends. 
“society’’ photographer 
these prices do not startle his prospects at all; in fact 
they seem reasonable to new customers who, because 
of his reputation, to pay 
more. 


often expect considerably 


A home portraitist in a larger New York city finds 
his best Valentine's Day prospects among the old folks. 
He has compiled a list of individuals and 
couples who are in their sixties and seventies and by 
both direct-mail telephone solicitation he sells 
them the idea of three portraits for $15.00, in suitable 
folders, for 


elderly 
and 


presentation to the younger members of 
their families. In his experience older people welcome 
the idea of thus including themselves on an occasion 
when all too often they are overlooked. Naturally his 
list has been carefully culled to omit those who, due 
to too modest or even straitened circumstances, could 
not possibly afford such displays of sentiment. Formal 
Valentine's Day portraits are of course over for the 
year once the day arrives, but this photographer adds 
a bit more to his income by watching the papers for 
announcements of Valentine's Day parties and soliciting 
assignments to make informal pictures of these events 
Not many can be handled in the one day, of course, 
and he 


point where he must hurry too obviously. He quotes a 


is careful not to over-extend himself to the 
flat rate for an album and a set number of prints and 
himself wonders why so many photographers annually 
overlook this opportunity for added income. 

built up a 
considerable Valentine business by means of co-opera 


One Connecticut photographer has 


tive tie-ups with local candy stores and florists. With a 


five-pound box of candy the confectioner gives the 
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customer a voucher from the 


studio’s regular prices, while the florist does the same 


which offers a discount 


with sales of his more expensive bouquets. The voucher 


is an inducement to the young man to present his 


lady-love with something truly impressive and, at no 


cost to the store owner, means more frequent sales of 


the more profitable items. The voucher, handsomely 


printed in two colors, is itself a sales argument for 


a Valentine's Day portrait and emphasizes that while 
flowers (or candy) are an appreciated remembrance 
their life is short while if a photograph accompanies 
that 


This is no “coupon” 


either, becomes a permanent reminder of the 


giver. proposition 
because the voucher is only good for a stated discount 
from the studio’s established prices. Since the studio 
is long-established in the community and of excellent 
reputation the 


in any way 


discount is a real inducement. Usually 


the candy stores and florists display the studio vouchers 
in their with the that 
up the co-operative offer. And, when vouchers are pre 


windows together items make 


sented at the studio, the receptionist makes a special 
attempt to sell a reasonably priced miniature - a 


standard studio item which is included in the studio’s 


printed price list as being most appropriate. Some 
consider this far-fetched. 


Perhaps it is, but the important thing is that it works! 


readers may plan rather 


The Idea Exchange 





We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











EASILY CONSTRUCTED SINK SHELF 
BY JAMES H. GOULD, HAWTHORNE, CALIF. 


For use at sinks so located that no space exists for a 
nearby shelf or a table alongside, where the worker 
can place prints or enlargements while he is develop- 
ing part of a batch, this portable sink shelf is a great 
convenience. It requires only three wood parts and 
10 screws, can be made tight enough to hold 


shaking yet 


about 
without loose enough at the 
slide it farther 
away. When not in use it can be removed and placed 
anywhere. Because it can be built to any size | am 


same time 


so the worker can easily closer or 


not including dimensions in the illustration. | once 
made one to hold 16x20 prints, using the same supports 
that previously held a much smaller top. Of course the 
notches in the which fit over the sink 
wall, must be made just enough wider than the thick 
ness of the wall to permit a 
side pieces to the 


side pieces, 


little play. Attach the 


top with screws and be sure to 





Rough but effective 
working drawings for 
constructing Mr. 
Gould’s sink shelf 


countersink the screw-heads so that not 


catch on them. If the sink is a commercial type with 


prints will 
a lip edge, cut the notches just large enough to fit 
over the lip and then with a rasp cut an opening on 
one side of each notch just large enough to slip over 
the lip, so the shelf will remain in place without wob 
bling. 


DO YOU USE RETURN ENVELOPES? 
BY KENT BELLAH, SAINT JO, TEXAS 


We find that a most 
important part of our stationery supplies. Not only do 
they bring us 


self-addressed envelopes are 


more prompt replies to much of our 
find 
an aid in the important matter of collections. We send 
one with every bill and statement on the simple theory 
— thoroughly proven by all mail order houses that 
anything is worthwhile which makes it more convenient 
for the to pay. 


checks more quickly even from 


normal correspondence but we 


them definitely 


recipient Return envelopes bring us 


regular-pay customers 
and especially speed up collections on portrait accounts 
which otherwise are often delayed until it is convenient 


for the customer to stop in at the studio 


AUTOMATIC FILM AGITATOR 
BY HARVEY CROZE, BLOOMFIELD HILLS, MICH. 


According to experts constant swirling agitation of 


solutions assures the most even To assure this 
and yet leave myself free for other tasks | 
bucket which is hung from a rod by a 9’ length of 
clothes line. My bucket will hold a whole tank of cut 


film or as many as seven roll film tanks and of course 


results. 


have a 


an even larger bucket, pail or other container may be 
used, After placing the tank or tanks in the bucket, 


3 Wooo Parts: 
— ©) 
(by 














Perspective View 


i ord view 











wind up the line by turning the bucket. By the time 
the line has finished unwinding and rewinding, devel 
opment will 
lot of 


have been completed. This also 
stirring when 


saves a 


mixing solutions from prepared 


powder formulae. 


REMOVING PAPER STUCK TO NEGATIVES 
BY C. H. STEMPEL, BURLINGTON, [OWA 


It occasionally happens, | suppose, to all of us 
a little developer 


that 
solution or transferred to 
the emulsion side of a sheet of sensitized paper by wet 


fingers as it is 


water is 
being placed on the printer. As a 
result the paper sticks to the negative, requiring tear 
ing away all but a patch of the paper which tightly 
odheres. It has been such a 
patch to dry thoroughly before attempting to remove 
it. The to do but 
laying for an 
have 
this ago will do 
few minutes, and at once. 

Under the label “Eye Glass Cleaner,” 
at all Drug Stores and | 
pensable part of 


my practice to allow 


latter was quite easy necessitated 


the negative aside 


that a 


indefinite time. | 


found preparation described by me in 


column some time the work in a 


this 


it an 


is sold 


Penslar 


consider indis 


my equipment as | have discovered 


several other uses. The Penslar Corporation is a drug 
syndicate 
should not to go too far to find one of its 
affiliated Note that this preparation differs 
from the usual lens cleaners, which latter are not suit 
able for the method | am going to describe. 

Put a this 
the patch of paper, wetting it 
the 


then 


operating over the entire country and you 
have 


stores. 


few drops of Eye Glass Cleaner on 


thoroughly, and allow 
solution to soak in for about a minute. You can 
lead 


pencil eraser, or a toothpick with a reasonable amount 


remove the paper with your finger tip, a 
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of care. After the paper is off, take a tuft of cotton 
slightly wet with the solution and go over the spot 
with a blending rotary motion. 


| use this preparation exclusively for removing 
smudges or other deposits on the front or back of 
my negatives, the advantage being that it dries 
rapidly and does a splendid job. It is especially useful 
for removing stray blocking from negatives. In my 
earlier suggestion | advised using it as a solvent for 
New Coccine instead of water, because it works much 
more smoothly and dries more quickly. 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Strobo-Research, Inc., 4351 N. 35th St., Milwaukee 16, 
will send you on request (if you mention THE PROFESSIONAL) 
a highly interesting 16-page 8x10 booklet entitled Choosing 
and Using Your SR Strob. Profusely illustrated, it describes 
complete Strobo Research line of speedlights and accessories, 
includes helpful hints on synchronizing, developing speedlight 
negatives, tells how and why firm was founded by pioneers 
in the speediligh? field. Good reading and lots you should 
know about speedlights 


Jen Products Sales Co., 419 W. 42nd St., New York 18 
have come out with handy new reflector polishing and cleaning 
pad. Made from soft cellulose fibers, will clean high polished 
surfaces of Jen and other reflectors without scratching. One 
is packed with each Jen B-C Pocket Flash but you can have 
one free by sending them stamped self-addressed envelope and 
mentioning THE PROFESSIONAL 


Arrow Metal Products have made fundamental changes in 
their 1953 line of Arrow Tripods. All new ‘“‘Lift’’ units are 
known as Bowman Lift models while regular tripod panhead 
combinations without elevating feature are called Archer 
models Heaviest, three-section with lift, is called Bowman 
Lift 98; similar intermediate unit is Bowman Lift 88; two 
section unit is Bowman Lift 78. Corresponding units, not of 
elevating type, are Archer 98, Archer 88 and Archer 78 
respectively. There is also new lightweight all-aluminum model 
with junior type panhead, called Archer 53, in low price 
bracket. Prices range from $14.75 to $36.95. Descriptive cir 
culars on request. (Illustrated) 


One of the several new 
Arrow tripods 
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A new photo-copy 
ing device 


General Photo Products Co.’s latest is compact, motor 
driven, continuous printer and processing unit for making dry 
photo copies without washing, fixing, drying, chemical fumes or 
darkroom. Called Exact-Phote-Copy, will copy anything typed, 
written, printed or drawn, may be operated by anyone. Plug 
into outlet and turn on switch. Insert original in machine 
with sheet of negative paper; two sheets come out in eight 
seconds. Separate them and reinsert negative paper with sheet 
of transfer paper which processes in 10 seconds. Wait 10 
seconds more, peel apart, and you have dry, positive copy of 
original. Will also copy two-sided material. (Illustrated) 


Eastman Kodak Co., Rochester 4, N. Y. now has Koda 
chrome Film, Type A, 335, in stereo loading for use with 
photoflash or photoflood, for use in stereo cameras making 
23x24cm pairs with standard spacing between pictures. When 
film is sent to Kodak Processing Laboratory at Rochester, stereo 
pairs will be mounted for hand viewing without additional 
charge. Later in 1953 such mounting will also be available 
from Chicago and Hollywood Labs. Film will produce 20 stereo 
pairs; will list at $4.75 per roll, tax included, this price 
covering processing, stereo mounting and return transportation 
to customers in U.S. and possessions 


Sylvania Electric Products, Inc., 1740 Broadway, New 
York 19 are out in front with their new Bantam 8 Superflash, 
less than half size of previous midget bulbs and for first 
time providing proper amount of light for large percentage 
of flash pictures made today. Lowest-priced bulb made; only 
two for 25c, package of 12 for $1.50; fits all existing bayonet 
type sockeis and standard reflectors without adaptors. Modern 
day faster films and lenses, say Sylvania, require far less light 
than that afforded by standard press-type lamps while at same 
time homes have become smaller and amateurs have learned 
to shoot closer to their subjects. Thus many photo-finishers have 
complained about high percentage of flash pictures which are 
over-exposed; hence the new lamp which has light output of 
7,000 tumen seconds as compared with 20,000 for the Press 
25 Package also is revolutionary, fitting easily into coat 
pocket while exterior is scored so it breaks into thirds, making 
it easy for dealer to sell four or eight bulbs to those not 
wanting full dozen 


Pako Corporation, 1010 Lyndale Ave., N Minneapolis 
offer new roll film suspension clip called Pakosnap, featuring 
self-aligning snap jaws needing no adjustments or inspections 
for continuous, correct operation. Slight finger pressure opens 
jaws for loading, release automatically closes. Built-in guides 
assure correct film positioning even in total darkness. Minimum 
of horizontal surfaces reduces danger of water spots and 
streaks. Gripping action holds film in slight crosswise curve 
to counteract normal horizontal curl. Price 32c each, weighted 
48c. Net U. S. prices: $3.30 dozen, $33.00 gross, $27.65 per 
gross in two gross lots which may include one gross each 
type. Weighted type: $4.95 dozen, $49.35 gross, $41.47 in 
two gross lots as above 


Eastman Kodak Co Rochester 4, N offers, for 
processing warmtone papers, particularly those to be sepia 
toned, new non-carbonate-type Kodak Ektanol Developer which 
features freedom from processing irregularities and uniform 
development rate which speeds production for commercial photo 
graphers while holding image color at uniform level from 
print to print. One-to-one solution will keep 36 hours in open 
tray; gallon of one-to-one will develop approximately 80 8x10 
prints. In two sizes; one to make five gallons stock solution at 
$2.65; other for 25 gallons at $9.25 








The new 2'/4x2!/4 
lex “22,” 


Graf 


Graflex, Rochester 8, N. Y 
priced precision-made 
field’’ in ax2 
coated, color-corrected 
with built-in 
red, 
shutter on 


Inc., presents ‘‘only popular 


camera currently in twin-lens 
“Za, with €/3.5 
in Century 1/200th-second 
Color-coded settings 
indicate particular flash 


correction of 


reflex 
Graflex 
shutter 


new 2 Graflex 
lens 
synch. 
green and black, 
that setting, 
Foor M 
speed and ease of 
brighter 


shutter marked in 
time delay of 
enabling 


Side 


focusing 


rapid setting 


for class S, lamps focusing knob makes for 


maximum Ground-glass viewer 
built-in 


with 


shows full-size 
field 


taking lens 


image, than 
and F/3.2 

Also has 3x 
and eye-level 
that task 


accurately, 


normal due to 


lens viewing lens perfectly matched 


built-in magnifier for 
Push button 
spool 


critical focusing 


sports finder film loading makes 


hold 
cause binding or 


easy Snap-out retainers film spool 


preventing side-play 
Spring-loaded 
winding film 
Body 


distinctive gray material 


which might 


jamming of film cover ‘‘remembers’’ to cover 


red window after Focuses three feet to infinity; 
has depth of field scale 
in rich black or 


and 


is all-metal construction covered 
black 
Numerous are 
4%" weight 34 
on eight-exposure 


Price is $89.50; gray 


with eggshell 
chrome finished metal 
available. Size is 52” high, 
ounces. Takes 12 2%4x2% 
120 film, monochrome or 


case $8.50 


parts 
34," 


exposures 


accessories 
wide, deep; 
roll of 
color 


(Ilustrated) 


leather 
carrying 


Garden & Williams, 3266 W. Pico Blvd., Los Angeles 19 
know many portrait photographers be glad 
have ample Band Opal 
miniatures but off market for five years 
$1.70 per box, Opals 
surface providing best results for either 
best 
Garden & Williams have also been appointed to supply 
professional market with Stereo Realist 


will to know they 
long in de 
Packed six 


fine grained 


stocks Hammer Plates, 


mand for 


in box at Hammer have 


heavy or transparent 


oils. Emulsion is suited for gold chloride or selenium 


toners 
industrial 


cameras and 


equipment 


Graflex, Inc., Rochester 
48-page, 
concerning line of Graflex 
Supply is limited and they will 
served basis, so if you want one, 


8, N. Y. have just 
full of 


cameras 


completed a 


Four-Color Catalogue crammed information 


complete and accessories 
be sent out on first first 


better 


come, 


write for it at once 


Eastman Kodak Co., Rochester 
tripod, Kodak 


type bracket, 


4, N. Y 
Flexiclamp, 
padded with felt and 
to which it is 


offer, as handy 
die 


to pro 


substitute for 


pocket 
Seth 
finish of 


swivel 


one-piece, 
rubber 


Two 


cast 


tect surfaces clamped 


to hold 
flash extension 


separate 
connections with wing nuts 
Kodak Medalist, or 


vertical or 


adjust cameras up 
the 


angle at 


to size of 
like, in 
which 
quick, 
screw 


units and 
horizontal 
clamp is attached 
easy tightening or 


Price $4.25 


position regardless of 

Triple-threaded 
removal 
(IMlustrated) 


screw makes for 


Also has standard tripod 


J 


The handy Kodak Flexi 
clamp 


Ansco’s new Viking 


Readyset Camera 


Ansco offer for amateurs at low 


of $19.95 
ready to 


Binghamton, N. Y 
Viking 


when 


price 


new Readyset Camera. Of folding type, is 


shoot and nearly as box 


Weighs 


Isomor 


opened simple as 


and offers these features 


shutter 


diaphragm 


only 19 
Synchroflash 


two-position 


camera 
Agfa 
bulb 
under all 


ounces 


lens; with instantaneous and 


settings; contro! for best exposure 


lighting condition two-position focusing control for 


all distances from five feet to infinity body shutter 


black 


fingertip 


body covered in waterproof grained 


brackets for 


release; all-metal 
unloading 


$9.95 


loading and 


flash 


Robusite; swing-out quick 


Also available unit at 


(Hlustrated) 


folding subject finder 


case at $4.95 


are 
carrying 


Willoughbys 
Voigtlander 


110 W 
F/4.5 


custom-made by 


32nd St 
Apo 


New 


Lanthar 


York 1 


Lens 


are import 


ing new five-element 
optic of original 
though of 


brilliant 


design Voigtlander for color 


work course equally satisfactory for monochrome 


Lens features sharpness in center plus edge-to-edge 


sharpness heretofore unobtainable. Through use of new pecial 


types of glass, chromatic correction for three primary spectrum 


colors is precisely balanced These colors are brought to 


produce identical image for each 
thus 
ond quality adverse 
Prices: 6” (15cm) to 4x5 n 
shutter, $98.50; 8%” (21cm) to 


$169.00 


and 
light, 


maximum definition 


same sharp focus size 


wave-length of assuring freedom from distortion 


uniform even under 
Pres 


5x7 


lighting conditions 


cover 


Compur-X synch 


cover 


in Compound shutter 


General Dry Batteries, Inc 


thumb) 


have ready mall (about 
Photoflash Battery 
25,000 or 


fitted 


new 


size of man’s General which last 


years, provides energy for more individual flashe 


Is combination of 15 cell snugly together in 
unit to form 22'A 
for use in B-C 


(Illustrated) 


one com 


volt battery; is specially designed 


B.C 


dry 
will fit all 


pact 


cartridges, popular types unit 


The quite unusual new General 


Photoflash Battery 


H. K 


constantly 


Williams Co 


experimenting 


2232 
with 
machines 
This 


choice of 


18th Ave. A, Moline, Ill., 
highly 
their 

merely by 


successful 
the 


their already 


electric retouching now offer 


Multistroke 


latest, 


Inductomatic one machine, flipping 


switches, offers user his any stroke or oscillation 


horizontal stroke 
with Microshaver 
microscopic 
check 

used for 


regular microscopic true lateral or also 


used for mechanical 


provided with 


etching Etching Tool 


each machine; impact or dot pat 


tern; blended arc or sem pattern in any of many com 


binations; abrading method retouching small head 
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The new Williams Inductomatic 


re] Multistroke Retouching Machine 


minicam negatives, eliminating pinholes and the like, this 


Too! also furnished 
noise or Either 


nega 


done on back of 
with 
right or left 

tives to 8x10; 


film 


negative with Microbroder 


each machine. No excessive vibration 


hand may be used without changes. Takes 
handie 100’ roils 70mm 
60-cycle a.c. Mr. Williams, him 
emphasizes value of machine for 


illustration negatives 


with simple adapter will 
110-volt, 
photographer, 


Operates on 
self commercial 


commercial shots and where live models, 


singly or in groups, are included, as well as etching, accent 


vating and general corrective work. Dealers are urged to write 
sold direct. Details to 


if dealer's name is given. (Illustrated) 


for information as machines are not 


photographers on request 


James H & Sons 
several additions to their 


Smith Griffith, Ind 
lighting equipment line 
Two C-5 High-Lighter at $2.95 
and C-11 Main-Lighter at $3.95, both featuring reflectors highly 
polished on exterior and with 
light. Both 

handle for safe 


Corp., announce 
already wide 
are new 


clamp-type reflectors 


chemically frosted interior giving 
action, red 


heat-free operation and 


one-third more have smooth swivel 


directional sure-grip 
highlight and back 
fill-in light 


which attaches to 


spring clamp. C-5, as name 


C-11 for 
ArmLite 


implies, is for 


ground effects; main source or 


Model 203, 


over-the-camera 


New, 
improved Ever Ready 
camera or tripod and 
for $12.95 finished in 


in carrying 


features lighting, sells 


rich hammertone, complete with lamps, 


case. Ha two chemically frosted high-efficiency 
with two 22 (which 


units 


elliptical reflectors so that 
only 33c each) it equal 
500-watt 
diffused 


danger of 


lamps cost 


light output of other employing 


four reflector-type 
light 


breakage 


lamps, at same time giving more 


evenly protecting user from heat and reducing 


lamp Folds for storage in own case with 


out removing lamps; is ready for instant use. (Iilustrated) 


The Ever-Ready Arm 
Lite Model 201 


Victor Portrait 
Adapta-Lites, complete 
$14.95, 
photography 


Lighting Kit 
with 


Model K.1! consisting of three 
lamps and all in 
light 


main 


carrying case 


needed for and 
light 
than 

high or 
(Illustrated) 


at only provides all portrait 


general Two 11” reflectors are so 


designed as light in other kits 


light 


to give those 
third is 5” 


All have detachable type clamr 


more output 


on market concentrating background 


The Victor 
Lighting Kit, 
K.1 


Portrait 
Model 
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The Kodaslide Flexo 
File for 2x2 slides 


Eastman Kodak Co., Rochester 4, N. Y. 
attractive, 
cardboard, 124 glass or 


sections and 12 


announces Koda 
slide Flexo File, 
2x2 slides 
Stereo 


sturdy, 
Holds 360 
slides. Has 


file box for 
160 Kodak 
septums so 
titled with 


inexpensive 
four removable 
slides 
Price $1.25 


up to 16 groups of may be separately titles 


in full view (Ilustrated) 


° American Speedlight Corp 
Speedlight, 
weight and 


T-100 


small 


introduces new Midget 
portable designed for 
required 


lightweight use where 
housed in 
light 
Uses a.c. or self 
which 


charg 


size are Complete unit is 


narrow functional form-fitting case, provides adequate 


output for news and magazine assignments 
built-in 


condensers at 


contained battery; features charger and circuit 


reforms electrolytic same time battery is 


Light 
Complete 


ing. Wide angle reflector covers 65 unit is small 


compact, only 12 ounces 
battery, 6'/ 
Model T100-1 has 


care of two. Details on 


weighs weighs 4% 
with battery 


light; 


unit 
pounds without 
8° x3" x7'2" 
takes 


Size is 
T100-2 


pounds 
provision for one 
request 


Association Doings 


(Continued from page 22) 


our mind, is deliberate piracy and we would appre 
But, to to the 
meeting and cease this editorializing which we should 


ciate comments on the subject. return 
have done on our own page, it’s interesting to learn 
that Arthur appointed 
chairman of a joint board of the Massachusetts organ 


Johnson of Springfield was 


izations with instructions to try and organize a joint 
board that would include all New England associations. 
Board of the 


Photographic Associations of New England. 


This would be known as the Regional 


At a regional meeting of the Arkansas Photog. Assn., 
held at Pine Bluff on Sept. 17, Mrs. William Spear of 
Memphis, Tenn., and George Atkinson of Kodak pro 
vided a program that made the day well worth while. 


M Paul Dixon, C. A. Taylor and Robert Maulsby, all of 
Fort Worth, made up the program for the October 
meeting of the Fort Worth Prof Mr. 
showed a “production control which is 


Photog. Assn 
board” 
actually a perpetual control of studio operations from 
camera 


Dixon 


room to final financial statement. Mr. Taylor 
discussed his numerous time-saving gadgets and devices 
studio 


and Mr. Maulsby explained how a can do a 


credit business and make it pay. 


@ The fall the Florida Photog. Assn., 
held on Oct. 12 in Lakeland, highlighted a talk on the 
profitable possibilities of 


conference of 


stereo photography by Jim 
Jernigan of Ocala. Miss Harriett Shepard of Hialeah 
reported on the proposed Florida Photographers’ Infor- 
mation Service, designed to foster closer co-operation 











Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 

eliminates top-heaviness 
heavy cables on the floor. 


no 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All units use FT-403 G-E Flash- 
tubes and 60-watt T-6!2 Modeling 
Lamps. 


Licensed under Edgerton, 


& Grier 


Germeshausen 
patents 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


Youngstown 1, Ohio 








between Florida photographers and users of photo 
graphs made in Florida. After luncheon a print analysis 
was presented by a panel including: Don Robertson, 
Bartow; Carl W. Blakeslee, M.Photog., Tampa; C. Verne 
Klintworth, M.Photog., Tampa; W. Earl Burnell, M.Photog., 
Sarasota; Jacksonville Beach. The 1953 
convention dates were announced as May 21-23 at the 


Tampa Terrace Hotel, Tampa. 


Philip DeWoskin 


Continued from page 43 


Virgil Deane, 


“tam charging, and will continue to charge, fifty 
dollars for one 8x10 print in the process type of photo 
graphy,” 
time, concentrate on doing the best work possible, and 
combine profit with pleasure.” 


DeWoskin says. “In this way, | can take my 


About fifty percent of 
his business is now the process type of work, but he 
soon hopes to make it completely so. 


tout PVVOR OTTER ETT HE rears eeeee 
ald Con: nth Isfying the needs 
of some of the largest orgoniza 
tions in the country. 
United Press—Look Mog.—C.8.5S. 
—N.8.C.—DuMont—B klyn Novy 
Yord—Chose Nat'l Bonk—N.Y 
Police Dept. hundreds of others 
All Types of Camera, Shutter & 
Lens Repairs. No job too large 
OuR 50” YR ot too small. Estimates Given 
nw, On Request. Write Dept. PP 


ADAM ARCHINAL corr. xy" 


N.Y. 


THE FINEST 
CAMERA REPAIRS 
IN THE 
COUNTRY 


33 $7 
N_Y 


In printing his processed photographs, DeWoskin 
uses only the best grades of foreign, hand-made paper, 


including Michelet from France, Fabriano from Italy, 


and Whatman from Enaland. 


However, to the paper the 
DeWoskin is not a strange name from faraway America 
for this St. 


countries 


manufacturers, name 


Louis expert is 
the brilliant work. He 
constantly receives invitations to exhibit his photographs 


known in many foreign 


for quality of his 
at displays in various nations, and 
his 
Belgrade, Yugoslavia 


just recently sent 


three of prints to a photographic exhibition in 


St. Lovisans are not by 


Dewoskin’s talents go to waste 


any means letting 
not only his ability 
as a photographer 
He 
groups of professional and amateur photographers and 
is a the St 
School of Fine Arts of Washington University. Also on 


the 


but also as a public speaker and 


teacher. is often invited to speak before various 


frequent and popular lecturer at Louis 


the agenda for this versatile artist of camera is 


for a difficule retouching 
problem . . . The Dyacol 
Process . . . negative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new 
improved Dyacol Silver Etch a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyaco] dye solutions flow on 
smoothly, lie flat, release their dyes at a_ uniform rate 
For information and prices write, ® 
Box 192. San Francisco, California 


Miracle Solution 
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he ig ; Roller BACKGROUND 
. Riess meimiaal 6-Ft. width x 96” High $19 
. DRAW With 2-Portable Stands $34 
as penne cloth to 150”) 
D ; 


Inexpens Draw Backgrounds 
heey k Ve lour, Monks or Rey 
PHOTO-CLOTH (send sizes. Prices, Samples) 
, .. i CAMDEN ARTCRAFT CO 
180 N. Wacker Dr., Chicago 6 





no paste—no waste—ready cut 
to convenient sizes 





the energetic DeWoskin, at least not for some time. 
While he is “slowing down’’ — as he puts it — on his 
work in the studio, he has more than taken up the 
slack by teaching which is, for him, another form of 
photographic ‘fun.’ At present he has twenty students 





enrolled and, because he already has a waiting list, 








may take on as many as sixty. He instructs professionals 


THAYER & CHANDLER / / | in lighting and composition and advanced amateurs in 
(TOUMSH 


his wide assortment of pigment processes. 


' He has vowed that, from now on, business is going 
jor the particulor art ¥ — : . : : 

SEND ter caraiee to be combined with pleasure or he will drop the 
Number 52 business. For Philip DeWoskin, pleasure means the 
90 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS creation of photographs that are works of art, and 


not merely pictures. And that means pleasure, too, 


a class in which he plans to teach technique to for those persons lucky enough to see photographs by 


advanced professional photographers. DeWoskin. 


DeWoskin is one of three photographers who RB Ti h | 
have been invited to join the St. Louis Artists Guild, acon- IrFsc S 


an organization of the leading painters and sculptors mae : 

in art-conscious St. Louis. His membership in the Continued from Page 33 

Artists Guild has provided DeWoskin with the inspira- ability and perseverence, it is always possible to make 
tion for his current pet project @ one-man showing the grade in fashion photography and if any proof of 
of his finest prints, which he hopes to present soon in that statement is required, Bacon-Tirschel are an 
the exhibition hall at Artists Guild headquarters. example in point. 





Although he is recognized as a leader in the field 
of process photography platinum, gravure, medio 


brome, and bromoil DeWoskin is constantly striving SITUATION WANTED 


to widen his horizons. He spends much of his time in The insertion of an advertisement under ‘Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
good use of his substantial art library. A faithful tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 


research on both color and monochrome, and makes 


student of the master painters, DeWoskin seldom 
misses an art exhibit in St. Louis, and has a complete 
collection of copies of the paintings in the Louvre 











COMMERCIAL PHOTOGRAPHER, 3'%2 years experience general 
Museum. commercial field, wants permanent position. Age 30, veteran 


" ‘ —— = Write L-89 care this journal. 1-1 
No cutting down in his activities is envisioned by i ecu ; 


WRITE FOR PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRICE LIST PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing service at reasonable prices. Fine quality 


r and fast dependable service known the country over. 
PUANTITY pee for OSBORNE LABORATORIES 


Quality Prints MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 


An example of our low 
prices: 
8x10 Prints IM $65.00 IT’S WISE 


tae daae to pick a product with a reputation. 


' . forty-six years of satisfaction to professional photographers 
Send for price list today have proved Probus safe for sinks trays tanks and 


MAJOR PHOTO co. other work-room receptacles 
1210 N. Clark St., Dept. P, Chicago 10,1. WOLFF & DOLAN ~~ 227° Farce 5 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organizations Dates City 


Headquarters 
Hotel 


For Information 
Write 





Prof. Photog. Assn. Jan. 18-19 


of Louisiana 


New Orleans 


Monteleone 


Calvin Blue, Sec., 1016 
Johnson St., Lafayette 





Ohio Prof. Feb. 
Photog. Assn. 


16-17 


Columbus 


Deshler- 
Wallick 


Israel, Sec., 
High St., 
Mount Vernon 


James R. 
9 W 





Southeastern Feb. 16-18 Atlanta, 


Photog. Assn. 


Ga. Ansley 


Don Barber, Sec., 
599 N. Main St., 
Hendersonville, N. C. 





Photog. Assn. of Feb. 22-24 


Michigan 


Lansing 


Olds 


Frank LeClear, Sec-Treas., 
508 Hollister Bldg., Lansing 





Missouri Photog. Mar. 22-24 


Assn. 


Kansas City 


Continental 


Frank E. Gress, Sec., 
216 W. Park St., Brookfield 





Indiana Assn. of March 22-24 


Photogs. 


French Lick 


French Lick 


W. M. Krider, Sec., 
101 Walnut St., 
Lawrenceburg 





Southwestern 
Photog. Assn. 


Fort Worth 


Moreland Herring, Sec., 
417 W. Main St., 
Waxahachie, Texas 





Prof. Photog. Assn. 


of Kansas 


April 21-23 


Wichita 


Broadview 


Sec., 
Wichita 


Rogers, 
2nd St., 


Jerry 
1420 E. 





Prof. Photogs. May 10-12 
of Iowa 


Des Moines 


Savery 


Harry A. Hollett, Sec., 
626 Sycamore Ave., Waterloo 





Florida Photog. 
Assn. 


21-23 


Tampa 


Tampa 
Terrace 


Richard Phillips, See., 1107 
S. Florida Ave., Lakeland 





Illinois May 
Photog. Assn. 


17-19 


Peoria 


Pere 
Marquette 


G. H. Pilon, Sec., 
208 N. Neil St., Champaign 





Tennessee Prof. July 
Photog. Assn. 


Knoxville 


Andrew 
Johnson 


D. E. 
Box 300, 


Dickerson, Sec., 
Shelby ville 





Prof. Photog. Assn. July 
of California 


Long Beach 


Nan Wallace, Sec., 
6114 Medau Place, Oakland 





Photog. Assn. July 
of Nebraska 


Omaha 


Paxton 


Carl E. Landgren, See., 
1009 B St., Schuyler 





Rocky Mountain Sept. 


Prof. Photog. Assn. 


Denver 


Albany 


Lerwell Lucas, Sec., 
Holly St., Denver, Colo. 





Photog. Assn. Sept. 
of New England 


Swampscott 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass. 














MISCELLANEOUS 


WEDDING PICTURES converted into 2x2 projection slides. Send 
glossy contact prints or negatives. Three one dollar. Curio 
Photo, 1187 Jerome Ave., New York 52 12-2c¢ 





PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted biow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money. 
Send today for free ples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O. 
Box 1941, Bridgeport, Conn. 2-1f 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this liftle 26-page 
booklet, though printed in 1933, is one of the best and most 








practical works on this subject, 
entire balance of the edition 

in currency, not stamps and it will be sent promptly, 
519 Caxton Bidg., 


Charles Abel, 


STUDIO WANTED 
anywhere if bargain 


Prefer 


Cleveland 15, Ohio 


Michigan 5,000 to 


Write T-49 care this journal 


SCHOOL 


PHOTOGRAPHERS, 


every competitor with our new amazing 1953 package 


for information 
Yonkers, N. Y 


PROCESS 
profits 


16mm, 
Bridgamatic 


itself. Reasonably priced 
Supply, Dept. PP, 602 W 


Photo Service 


35mm 


or 70mm film automatically 


develops and drie quickly Pay 
Cineme 


Opens new market $.0.5 


52nd St., New York 19, N.Y 


Profe 


and have therefore acquired the 
If you want a copy, send me 50« 
postpaid 


20,000 
and possibilities 20 year experien 


using 5mm_ film you can 


Ernest Spiegel, 70 Post 


61 


ssional 


Photographer 


January 


1953 











Prominent 
Picture Takers 
RAVE ABOUT THE 35MM 


PROMINENT 


All of the Voigtlander ingenuity, engineering 
skill and craftsmanship have gone into creating 
this newest of miniature cameras designed to 
take INTERCHANGEABLE LENSES. 


It has a telemeter-finder (view-finder and 
range-finder in one unit) coupled with the lens 
_...and a shutter setting which is coupled with 
film winding. One operation winds film and shut- 
ter mechanism. No blanks . . . no doubles. Its 
eye-level operation facilitates speedy shooting 


With F2 ULTRON LENS in 0 
Compur Rapid-M-X Synchro Shutter $225 4 


With 1.5 Nokton lens......... _ 5275” 
Carrying Case. ..12.50 


Mail orders filled. Liberal trade-in allowance. 
AVAILABLE AT LEADING CAMERA STORES 
Send for Folder. 


WORLD’S LARGEST CAMERA STORE 


110 West 32nd Street * 113 West 31st Street 
New York 1,N. Y. * LOngacre 4-1 





BIG SALE. Real bargains. All goods sent on 15 day trial, 
money refunded if not satisfactory. 62" Schneider Angulon 


in 


barrel, F/6.8, $40.00; 5%” Schneider Xenar F/6.3 in 


Compur shutter, $30.00; 6” Carl Zeiss Tessor F/4.5 in barrel, 
$40.00; 8%" Schneider Xenar in Compound shutter, F/4.5, 
$80.00; 8'4" Hugo Meyer double anastigmat F/4 in Compound 
shutter, $115.00; 8%" Carl Zeiss Protar wide angle F/18 


Ser 


V, $40.00; 10%” Bausch & Lomb Zeiss Protar Ser. Ill 


F/12.5 single element, $40.00; 11” Steinheil F/8 in barrel, 
$25.00; 11” Hugo Meyer Aristostigmat F/4 in barrel, $80.00; 


2 


Goerz Dagor F/6.8 in barrel, new, $195.00; 12” Ilex 


Paragon F/4.5, new, in barrel, $150.00; 12” Ilex Paragon 
F/4.5 in Universal shutter, $125.00; 12” Carl Zeiss Tessar 
F/4.5 in barrel, like new, $135.00; 12” Schneider Kenar F/4.5 
in barrel, $110.00; 16” Goerz Berlin Hypar F/4.5 in barrel, 
$175.00; 10” Bausch & Lomb IC Tessar F/4.5 coated, in 





MAKE A 


paintsss QUANTITY 
ale PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit 
Service and quality guaranteed. Typical prices 
Write for samples and 
PostCard = 5x7 8x10 complete price list so 
1M $24.00 $50.00 $75.00 you're ready to quote 


5M 22.00M 40.00M 70.00M on the first sample job 
i that comes along. 


ict KIER PHOTO 


DISCOUNT 
FOR SERVICE 
6 Dept. PR., 1265 West 2nd Street 
PHOT RAPHER ‘ 
0G sé Cleveland 13, Ohio 


barrel, new, $135.00; 10” Ilex Paragon F/4.5 in barrel, new, 
$105.00; 10%” Turner Reich F/6.8, new, in Synchro shutter 
$155.00; 12” Turner Reich F/6.8 in Acme. shutter, new, 
$160.00; 12” Bausch & Lomb Protar in shutter, combinations 
19%" and 23%", $180.00; 16” Dalimeyer 3A, Waterhouse 
stops, F/4, $60.00; 18” Dallmeyer Stigmatic, convertible, F/6, 
Waterhouse stops, $100.00; 28” Carl Zeiss Tessar F/5 in barrel, 
$275.00; 62" Wollensak wide angle F/9.5 in Betax shutter, 
$30.00; 8%" Goerz Dagor F/6.8 in barrel, $85.00. Hundreds 
more. State requirements. Send for new list of lenses. Fifty 
years without a displeased customer. Joseph Smith, 735 Fulton 
St., Brooklyn 17, N. Y 129 


BIGGER PROFITS for 1953. Roscoe & Kay Lewis, nationally 
known child photographer offer their new book containing 
what they have learned in thirty years. It tells how to construct 
and use accessories they perfected to make child photography 
easy, how they secure sittings color and sell photograph 
profitably and use speedlights Illustrated with photograph 
Price $15.00. Roscoe & Kay Lewis, Box 1323, Charlotte, N. C 

1-1 


LOW-COST PHOTOMOUNTS at money saving prices. 5x7 folders 
$4.80/100 ($5.60 feather-edged) for our attractive, rich maroon 
appealing blue, white or gray. We have no distributors, sales 
men or other middlemen costs you pocket these expenses 
Photographers nation-wide are buying and reordering our 3x5 
folders @ $3.00/100 ($3.80 feather-edged) there must be 
a reason. 2x3 folders, F.O.B. here @ $2.25/100. Write for 
price list and free samples. 1,000 rates lower and our discounts 
are from 2 to 10, making your net cost rock bottom. Buy 
factory direct from Penn Photomounts, Glenolden, Pa 1-3¢ 


SCHOOL PHOTOGRAPHERS — PAL PICTURES (Trade Mark) 
(senior class 22x32 prints on dull double weight paper) made 
from either your original half-5x7 negatives or from a glossy 
print which you supply us, $3.50 per hundred. If we make oa 
copy add 50c for that. Pal Pictures make it easier to get school 
contracts. Write us your requirements today! Kehres Studio, 2112 
lee Rd., Cleveland 18, Ohio 1-2 





RETOUCHING AND COLORING 





EXPERIENCED RETOUCHER. Careful and prompt attention to 
mall orders. Julia R. Langston, 270 E. Jackson Bivd., Chicago 
4, 4.tf 
RETOUCHING HIGHEST quality Three-separation, also 
black-and-white. All work guaranteed. Mrs. D. H. Gaines, 
P. O. Box 1105, Homestead, Fla 9-6c 
Oil COLORING Superior quality. Prompt, reliable mail 
service. Send trial order. Lillian Hill, 812 Riverside Drive, 
New York 32, N. Y 12-3¢ 








STROBOFLASH II 
THE GREATEST 
BATTERY PORTABLE 


STROBO RESEARCH MILWAUKEE 
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Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo 
_Main Street; 52 East Mill 
ALBANY ' fe Y.—Came 
AUSTIN 21, TEXAS—Capital 
Street. 
BALTIMORE 1, 
Charles Street. 
BALTIMORE 24, MD. —Gamerman’ s, 3308 Eastern Avenue 
BALTIMORE, MD.—Maryland Photo Stock Co. > 219 North Liberty 


Supply Co., 1091-3-5 South 


3 Street. 
Exchange, 


‘Inc. P M6 State ‘Street. 


2428 Guadalupe 





Photo Supplies, 





MD.—Eastman Kodak Stores, Inc., 309 North 





LYN, N. “Y _—lJoseph ‘Smith, 735 Fulton Street. 
BUFFALO 3 3, Me Vinal, €, Adams Co., Inc., 529 Main ‘Street. 
CHICAGO 2, it —Eastmon Kodak Stores Co., 133 North Wa- 
bash Avenue 
CHICAGO, 
Street. 
CHICAGO 6, 
Street. 
CINCINNATI, 
Street. 


DALLAS, ~ TEXAS—Eastman Kodak Stores. 
Street, Box 1710 


DENVER 2, COLO.—Eastman Kodak Stores, 
_fornia Street. 
INDIANAPOLIS .: 
i Capitol Avenue. 
KANSAS CITY, MO.—Eastman Kodak Stores, inc., 
Street. _ 

LOS ANGELES, CALIF.—Eastman Kodak Stores, 
Hill Street. 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


MILWAUKEE, wis. —Eastman Kodak 
Milwaukee Street. 


27 East Adams 


ILL.—Mid-West Photo Supply Co., 


ILL.—Norman-Willets Co., 316 West Washington 


OH1O—Eastman Kodak Stores, Inc., 27 West 4th 


Inc., 2012 N. Akard 


inc., 1635 Cali- 


IND.—The H. Lieber Company, 440 N 


1010 Wainut 


inc., 643 South 


Stores, inc., 745 North 


MINNEAPOLIS 2, MINN.—Eastman Kodok Stores, 114 


South 5th Street. 

NASHVILLE 3. TENN.—Geo 
Street. 

NEW ORLEANS 9, 
Street. 

NEW YORK 17, N. Y 
1 East 43rd Street 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. 

NEW YORK, N. Y.—éastman Kodak Stores 
Street (Off Fifth Avenue), New York 18, 

NEW YORK CITY—George Murphy, Inc., 57 East oh Street. 

NEW “YORK CITY—Willoughby’s Inc., 110 West 32nd Street. 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, inc., 1020 Chest 
nut Street. 

PITTSBURGH 22, PA.—E€astman Kodak Stores, Inc., 606 Wood 
Street. ‘ 
PITTSBURGH 22, PA —Liberty Photo Supply, 436 Wood Street 
ST. LOUIS 2, MO.—W. Schiller & Co., 1101 Clark Ave 
SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 

nue E : 
SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street 
SEATTLE, 
Avenue 
SYRACUSE 2, N. Y.—Francis Hendricks Co., 
Warren Street. 


TOLEDO, _OH 10—George f. 


WASHINGTON 1, D. C.—Fuller 
Street, North West. 


inc., 
C. Dury Company, 420 Union 
LA.—Eastman Kodak Stores, Inc., 928 Canal 


Grand Central Camera Exchange, Inc., 


inc., One West 39th 


Inc., 


~ WASH.—Eastman Kodak Stores, 1319 Fourth 


Inc., 
Inc., 339 South 


602 Summit Street 
& d’‘Albert, 815 Tenth 


Kohne, ‘Ine., 


Inc., 
WICHITA, KANS.—Lawrence Photo Supply, 
Douglas. 


WASHINGTON 4, Oi C.- 
Avenue, North West. 


Inc., 409-411 West 


—Brenner Photo Co., 933 Pennsylvania 








QUALIFIED RETOUCHERS for dependable 
Enterprise Retouchers, 12716 Sprecher 

Ohio. 1-2¢ 
COMMERCIAL —— PORTRAIT negative retouching. All corrections 
Best quality.Q. W. Piper, 8 E. Huron St., Chicago 11, Ill 1-3 
RELIABLE RETOUCHING 


experience. Schleissner, 


round service 
Cleveland 11, 


year 


Ave., 


service 
22-19 - 


Prompt work guaranteed 
77th St., Jackson Heights, 


Long 

Pe 
1-le 
BEAUTIFUL OJL portrait by a recognized artist 
complete with frame $30.00. Painting can 
copy or transparency. Artcraft, 
HEAVY OIL, 
experienced artist 
Bennington, Vt. 


FINEST RETOUCHING, 
service. Alice Bolger, 
sack, N. J 

EXPERT COLORIST 


Send sample. Mrs 
Natchez, Miss 


14x17 canvas 
be made from any 
East Peoria, II! 1-1e 
reasonably priced, by 
155 West Main St., 
1-le 


light oil, contour 
Elizabeth L 


tinting, 
Carver, 


Reliable 
North Hacken 
1-le 


etching, by professional 
119 Kinderkomack Rd., 


Satisfaction 
Frances 


guaranteed 
Hoyle, 4008 


Prompt service 
South Pearl St., 
1-le 


NEGATIVE RETOUCHER of high quality. Prompt service and 
reasonable prices. L. Dee, 1201 N. E. 149th St., N. Miami, 
Fla 1-lc 





RETOUCHING 


instructions 


AND COLORING 
Gertha Jensen, 


the way you want it. Include 


Madelia, Minn l-le 
TRANSPARENT AND HEAVY oil coloring expertly 


accordingly. L 3152 Middlesex Dr., Toledo, 


done. Priced 


Voisin, Ohio 1-1 





STUDIOS FOR SALE 


~Studio in one of 
Wonderful chance for a 
ness with opportunity for 
trait and commercial 
225 S. Palm Ave., 





FOR SALE Florida's fastest growing cities 
live wire to get a $25,000.00 busi 
expansion. Well equipped for por 
Owner wishes to retire. W. Earl Burnell 


Sarasota, Fla 12-2 





WEATHERPROOF 


DISPLAY CASES 


THREE TYPES IN EXTRUDED ALUMINUM 
ALL SIZES PRICED TO FIT YOUR NEEDS 
For Information Write 


POBLOCKI AND SONS 


2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 











Use the Macvan Twin Lens 


and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Reflex Camera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax 
— Cuts film wastage — Saves time and makes money for photographers - 


Eliminates the focusing cloth 
A camera That Is a ‘MUST’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 


Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 








PORTRAIT STUDIO for sale. Will do all around work. Located 
over the Princess Theatre. In business 60 years and am too 
old to stay in the business. Will sell for $3,000.00. Burgess 
Studio, 10339 Whyte Ave., Edmonton, Alta., Canada 12-2 


FOR SALE: Nationally known small town studio in the upper 
midwest, completely equipped. Apartment five rooms, newly 
decorated, modern in every way; basement rented out for 
$216.00 per year; new garage, worth at least $500.00. Build 
ing and business for sale. Reason for selling: retiring on 
account of ill health. For further particulars write P-83 care 
this journal 1-1 


MODERN STUDIO, grossing $13,000.00, rich farming, small 
city, good $11,000.00 value for $6,000.00, a going business 
Write K-70 care this journal 1- 


PORTRAIT, COMMERCIAL studio — One of most modern, best 
equipped on San Francisco peninsula. Excellent business. Price 
$10,000.00. Sell on account of health. Write P. O. Box 863, 
Redwood City, Calif I-le 


STUDIO, GOOD income for man and wife. Long established 
Can buy from the earnings on easy monthly terms. Fast grow 
ing section. P. O. Box 434, Encinitas, Calif 1-1 


PORTRAIT, COMMERCIAL, Detroit, Michigan. Established thirty 
years Inventory value $10,000.00. Attractive price $5,000.00 
Write B-44 care this journal 1-1 


PORTRAIT STUDIO in midwest, in heart of business district; 
well established; modern equipment. Large drawing territory 
Owner's health demands change. Will sacrifice for $3,000.00 
cash or terms. Write W-38 care this journal 1-1 





PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 


COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 





Much better to accept each job, send it to us, 
add your profit, and collect! 


Write for illustrated price list 


THE WALTER GAEHLER CO. 


104 South State St Syracuse 2, N. Y 
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ARMY POST studio; old permanent installation, growing fast 
Portrait and group work. Wonderful opportunity for man and 
wife. Completely newly equipped studio, no finishing; a going 
business. $5,500.00, terms. Located at Ft. Benjamin Harrison, 
Ind. Write John Irvine, 20 N. Pennsylvania St., Indianapolis, 
Ind. 1 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ 
ers fail to accord this courtesy to employees 











A REAL OPPORTUNITY! We need an experienced man under 
40 to direct a field force operating from our studio. Must be 
neat, good talker, know house-to-house photographic work, 
and able to handle a staff. Excellent salary and expense 
account for right man. Give experience, previous employment, 
etc. Write S-54 care this journal 1-le¢ 


GOOD OPPORTUNITY for high calibre school department 
organizer for large portrait chain. This man must be completely 
competent to negotiate school year book contracts and follow 
through to completion. This is a career position for the right 
man. Send resume of experience. Write A-23 care this journal 

1-1 


CREW ORGANIZER. Experienced high calibre, capable of organ 
izing crews for a house-to-house coupon advertising campaign 
for a leading portrait chain. This is a real opportunity to earn 
a substantial income. Please forward a complete resume of 
past experience in first letter. Arrangements for a personal 
interview will be made. Write A-22 care this journal 1-1 


WANT EXPERIENCED photographer to take over established 
studio. Send qualifications and photo to Box 145, Williston, 
N. D. 1-1 


FINISHING PLANT manager — For a small modern plant 
Must be a working manager, capable of printing and super 
vising. Portraits only. Middle west, few hours from Chicago 
Permanent. State all qualifications, age and draft status, also 
references. Write 1-21 care this journal 


8x10 GLOSSY 


Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 
post cards, mounted blow-ups — Free 
samples and price list on request. 


MULSON STUDIO 


P.O. Box 1941*BRIDGEPORT, CONN. 





Write for prices or send film 
7273 Santa Monica Boulevard 


LABORATORY Dept. D, Hollywood 46, California 








WE CAN SAVE YOU MONEY ! ! 


use all or a portion of these services 
@ Heavy Oils 
® Copies 


® Retouching 
® Printing 


® Coloring 
® Enlarging 
fine quality—prompt service—reasonable rates 
Send for price list today. 
7300 VINE STREET 


ROYLAC STUDIO CINCINNATI 16, OHIO 


“The Photogravher’s Finisher’’ 














SALON OIL PORTRAITS 


Portraits of distinctive quality; ijife like color and texture— 
executed entirely in heavy brush work and giving a full oil 
appearance. Most effective results on your QL, L or tapestry 
papers. 


DOROTHY CARVER STAFFORD 


Telephone Glens Falls 2-7025 
41 W. Notre Dome St Glens Falls, N. Y 








CONTROL WITHIN ‘°F. 


REPORTED BY USERS Getthe most out ofyour 
negatives with the saf- 
est water contro! made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 

C0., 3403 OAKTON, 

SKOKIE,"ILL. (pp4s) 


Circular 
PD-358 


THERMOSTATIC WATER MIXER 











Books We Think 
You Should Have 


We seldom carry books 
as a service to our readers 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open a 

count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


n stock and advertise these chief! 


especially those in the smaliile 


] THREE-DIMENSIONAL 
By Herbert C. McKay 
| THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 
[-] PAINTING WITH LIGHT 
By John Alton 
[_}] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 
] BETTER COLOR MOVIES 
By Fred Bond 
] “STROBE” — THE LIVELY LIGHT 
By Howard Luray 
| PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank J. Knaus 
] PICTURE FRAMING 
By Edward Landon 
] DEVELOPING 
By C. I. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
(] SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
{-] THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
[_] PHOTO OIL COLORING 
By Lucille Robertson Marshall 
|_| LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
} UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
{_}] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
_] TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 
By George B. Wright 


PHOTOGRAPHY 


(In Onio, add 3% for state sales 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15 
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HOLSON BRINGS YOU THE LATEST IN 
STEREO WEDDING PRESENTATIONS! 


“~_ 


THE HOLSON faboksHofe] WEDDING CHEST 
MODEL 3D-200 


A beautiful chest designed to blend with any furniture style. The 
bride will display it proudly on her living room table. Richly 
hand finished in two-tone Ivory. Durably constructed of heavy 
plastic. Softly lined with satin and velvet. 


Comes complete with the exclusive Holson ‘‘wedding white” self 
illuminated Stereo viewer. Slide compartment holds as many as 
80 slides. Unique Holson side cushions grip the slide mounts 
and holds them firmly, at the same time permitting you to vary 
the number of slides. 


Order the Holson Stereo Chest, model 3D-200, from your dealer 
or stockhouse. 


ae Write for complete information about the correct way 
to sell Stereo for weddings, and the complete New 
Holson Holson catalogue showing other fine albums. 


Binders Holson Binders, Inc. 


WS 
762 Wythe Avenue, Brooklyn 11, N. Y. 
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More in your picture 
with Kodak 


Wide Field 


Ektar Lenses 


With a Kodak Wide Field Ektar Lens 
you not only get wide-field coverage, 
up to 80°, you also get all the advan- 
tages inherent in any Kodak Ektar Lens. 


THESE INCLUDE— 


1. Sharp, crisp images from edge to edge of the 
field. 


. Full color correction. Various color images  } 


are all the same size and focus in the same 
plane... makes for sharper pictures, both 
black-and-white and color. 


. Image plane is stable—does not vary with 
lens opening. 
. All air-exposed surfaces are Lumenized for 


added negative clarity and brilliance. 


Kodak Wide Field Ektar Lenses are available in focal 
lengths from 80 to 250mm. in synchronized, accurate 
shutters. See your Kodak dealer. 


EASTMAN KODAK COMPANY, Rochester 4, N.Y. 





Fastest way to color 


Kodak Ektachrome Film 


¢ 2 sheets and rolls 


for Indoor or Outdoor use 








No matter what your uses for color are. you'll 
find Kodak Ektachrome Film a practical, satis- 
fying film to use. 

Shoot your pictures. and in a day. or sooner, 
youll be viewing your transparencies. Depend- 
able processing service is now available from 
commercial processors conveniently located 
throughout the country ...or, if you wish. vou 
can process it’ yourself. And, because of Ekta- 
chrome’s fidelity. soft gradation, long seale, and 
color brilliance. you have no special lighting 
problems. Just follow your usual lighting teeh- 
niques. 

Kktachrome comes in economical six-expo- 
sure roll films—1l20 and 620—and in sheets 
both Type B* and Daylight Type. List: price, 
$1.79. Order Kodak Ektachrome Film from your 


Kodak: dealer. 


Price is subject to change without notice and includes Federal Tax. 


* N EW — Kodak Ektachrome 120 and 620 Roll Film, Type B, is 
now available. It is equivalent in all photographic respects to the 
corresponding sheet film, balanced for exposure with 3200 K lamps. 
With clear flash lamps, it offers speed and quality advantages over 
the Daylight Type used with blue flash lamps. 


EASTMAN KODAK COMPANY. Rochester 4, N. Y. 





